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ALL ORDERS Shipped In Full Manufacturers Warranty! 
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SORRY...ADVENT, G.E., SONY 
AND ALL YOU OTH ERS who just 


plain failto realize that Americans wonttill their llvINgrooms 
with big, bulky boxes—giant screen or ¢ 
no giant screen...they wont watch faded, 

fuzzy pictures either. Were VIDEO CONCEPTS 


and weve integrated a whole, 
new generation of Giant Screen TV 


into the most exciting 
furniture concept In 
America—from bars to 
bookcases to an elegant 
line of coffee tables. 


~. Pardon us Advent, G.E., Sony 
. . . But our research and 
development team has pioneered a 
way to banish — the faded, ees 


Try us side by” side 
ith any ‘other set. | 


. room-blues- forever. ; _. _ ee 
: | SIMULATEC v PICTURE 


VIDEO CONCEPTS NOW BOASTS THE 


SHARPEST, MOST BRILLIANT PICTURE IN Sag el ec NS aegis cee 
VIDEO CONCEPTS 
THE INDUSTRY. PROVINCIAL TOWERS, WILKES-BARRE, PA. 18701 


Please send me the name and location of the 
VIDEO CONCEPTS showroom in my area. 


Name 
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PROVINCIAL TOWERS, WILKES-BARRE, PA. 18701 ghee eee 
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Home video is headed into its second Christmas 
season, and there are many corporate high hopes 
riding on expected seasonal sales. This year you 
can select from videocassette recorders that not 
Only record one show while you watch another and 
while you're away from home but can be programm- 
ed to record up to four shows on different channels 
and at different times. Or you can choose amachine 
that has freeze-frame capability, or a variety of 
playback speeds in addition to real-time. You can 
buy a TV that can be pre-programmed to turn a 
week's worth of viewing on and off, and one that 
Zoom in on the picture. There are more large-screen 
TVs, computers, and programmable games than 
ever before, too—all complicating the task of 
deciding what to buy. 

Where does this leave you, the consumer? It 
leaves you with decision-making problems to solve. 

Many of these problems, we feel, have been 
created by the manufacturers themselves— 
specifically by their practice of marketing different- 
format machines in the same product area. Most ob- 
vious is the Beta-VHS incompatibility, but the 
problem goes further. Game cartridges from one 
video game can't be used with any others; computer 
software is not interchangeable; etc. 

The problems that arise from having incompatible 
Products are not limited to consumers, either. 
Retailers have enormous difficulties carrying the 
variety of machines, the needed accessories, the 
Spare parts, and in creating effective sales pitches 
for one system or another. 

We at VIDEO think it’s time this practice is 
stopped. 

We're not suggesting that either VHS or Beta be 
dropped, orthat some video games be discontinued. 
Too many consumers have bought one product or 
another to suddenly be cast adrift. What’s done is 
done, and the manufacturers now have an obligation 
to stand behind the products they’ve sold. But what 
about the videodisc market? 

At the current time there are at least four non- 
compatible videodisc formats being developed in- 
dependently. We must assume that each system has 
a unique feature or two that makes it worth the 
millions of development dollars manufacturers have 
to sink into it. But the question is—do we really need 
all those formats? And it should be answered now, 
before anyone begins full-scale marketing of any 
one system. 


A classic case for comparison is the audio in- 
dustry. If aconsumer just wants to listen to records, 
he buys a record player—he can then play any 
record made. If he wants to hear recorded material 
and enjoy longer continuous playing time, he buys 
an audiocassette recorder—he can then play any 
cassette made. If he wants editing ability and the 
best signal-to-noise ratio, he buys an open-reel tape 
deck—and he can use any open-reel tape with it. 
Clearly, the industry had the needs and convenience 
of the market in mind before they marketed their 
products. | 

But look what happened when both CBS and RCA 
tried, simultaneously, to introduce a _non- 
compatible four-channel sound system. Retailers 
were required to carry both systems, plus a full line 
of recordings for each; there was industry resistance 
to that. Consumers were confused and therefore 
had little confidence in either system; they ended up 
not buying. Eventually, what had been heralded by 
trade publications as the new state-of-the-art in 
audio—what was going to be to stereo what stereo 
had been to mono—became dust-gatherers on 
storeroom shelves to be cleared out at ‘“below-cost” 
sales time. 

The lesson to be learned is a clear one. We hope 
the video industry can put aside the lure of the short- 
term profits that can be made by marketing an ex- 
clusive system to the detriment of the industry asa 
whole and, instead, direct their broad talents toward 
marketing industry-wide products that will not only 
make profits for everyone but will also expand the 
appeal of the product and create a larger market 
than could ever exist if individual companies 
marketed non-compatible systems. 

Beta and VHS are both good, and they’re both 
here to stay. But it shouldn’t come as any shock to 
the manufacturers that having to choose between 
two formats is confusing to consumers and makes 
them uneasy. Now the industry has to overcome that 
uneasiness through its advertising—and that costs 
money. If the same thing happens in the videodisc 
market, many more millions of dollars above the cost 
of development and much more time will be required 
to get it off the ground. We at VIDEO think con- 
sumers should be able to go into astore, pick among 
a tremendous selection of pre-recorded discs, and 
play it on any videodisc player. We hope that 
happens. 


JAY ROSENFIELD 
Publisher 
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Our Catalog Is The Most Complete 
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‘Postage for blank 
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Elizabethville, Pa. 17023 ditional tape. $5. 
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: i 5) of Red Fox Inc. Films. Write For Our Giant Illustrated Catalog. 


THE 
FLYING DEUCES 


es: 


PAPILLON 


SWEET ALICE 


For additional information, circle No. 1 on Reader Service Card. 


SESS SE GEN PE I EE Oe SE eee. Se 38 6seeoeey 
SEE IARTLES LETTE SALESMAN ALLELE EATER BROT TAGE ES LE ETA ING EET BURGE BETIS SELES, RSET REENS ETE 
BESS Gee PISS CRIN MEE SOV RE SR ES SSR, Be See 
SSNS SS eS DSS ee ER —_ 0 EE eee ee ee 
aes Bibs <n Bie mee DE VR ee dd ee ER EE eee” See . “SS Se 
SSR REE SEENe | ERSTE TPS “CREE! 9 CAT Edacse DETTE FS WR BRE = OAS CITE SESE mao SE Ge 
SER SRG LAG DESC «cane DR “CRETE. iFM AAGE TORS <P TEI RRSee EE “SE EERE WUE oR Beane. ~“S BS ERECEEZ 
SS St Ss wR “SEE ieee SSeS 6. SRE | I Ee ~< BETTETEECrT NEES enor RESON EST. aE Pe 
. “Tt RS 2S Re SS eee rE <A TEESESRS SESE. GES “CUE oO [Cee ene DARE oe —_ 
SO LD 2m | IU COTE RRB SRT EELS SEBS _ SERA CES TT DCSE Se SSS AREER SERRE OEE TS | VES 
SS ee ee ee eee ie CESS er, 
REALE —" CE CE A EEE KE RE PE A RE WE SY BRR | GEE, 
aa [ERE EE Le ARS Pe TEE RiP? GT De EDEETGEE WHR AES PE ‘Gia Aee. 
oS Carers DRE MAS EE SE GE SE SE DY Be DBR SiG (iy EG TE 
BRBESres See DE Se SE ee EE ee | ee Le 


Some Kudos 

| have just read your great new 
magazine and | must say it is 
something that | have been waiting 
for for along time. |ama G.I. station- 
ed in Okinawa, Japan, and have been 
here almost three years now (of my 
own choosing). At times | do miss the 
USA, and that is one reason why | 
bought my JVC VCR, so | could tape 
the shows | like from our Armed 
Forces TV service and view them at 
my leisure again and again. Before 
the fall of the yen against the dollar 
four of us from the CBPO bought 
VCRs and have been searching for 
software for them. Your magazine has 
now provided us with a source of in- 
valuable information. We wish you a 

great future in the world of video. 
Angelo Melendez 
APO San Francisco 


As a student who is majoring in 
communications, | have found VIDEO 
Magazine to be very informative. 
Since | hope someday to get a job in 
the video field, | find that a lot can be 
learned from reading this excellent 
publication. | don’t own any video 
equipment at this time (| do have a 
Super 8 camera) but | hope to 
purchase some in the future. The 
VideoTests are great and | intend to 
let them have some bearing on the 
equipment | buy. Keep up the good 
work! 

Joe Butash 
Throop, Pennsylvania 


... May | compliment you on your 
efforts in the field of video. Your for- 
mat is clear and well edited. Despite 
the flood of new products you are 
covering them well. The only thing 
you might add (or did | miss it?) is an 
article on the “care and feeding” of 
those sensitive devices called VCRs. 
As one who repairs them, | see the 
results of “hands on” abuse rendered 
by those who do not heed the advice 
of the instruction manual. Although 
repair work isa profitable enterprise, | 
would rather have an owner exercise 
Care in the pursuit of a clear picture. 

Robert G. McGowan 
APO New York 


For years I’ve been following the 


electronic publications for the news. 
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of video. Now it’s all in your new 
magazine. Thank you. ..andkeepup 
the good work. 


Clifford Faust 
New York, N.Y. 


We received a phone call and the 
follow-up letter below just as we 
were going to press. Because Mr. 
Williams was the first reader to 
make such a request, we are run- 
ning his letter as an experiment. If 
it works, we'll consider including 
this kind of service in the Classified 
section at regular rates in every 
issue Of VIDEO. Here goes... 


... | am a huge Philadelphia 
76er fan. More to the point, | ama 
worshipper of Julius Erving. Un- 
fortunately forme, | live in Chicago 
and only get a chance to see them | 
play occasionally on TV or if | | 
make the trip to Philadelphia, | 
which is a tremendous expense. | 
Since there are a lot of Philly 

games televised in that areal’d like 

someone in the viewing radius of 

channel 48 in Philly to tape the 


game telecasts on a VHS machine 
(1 have an RCA) and send them to 
me. Of course | will pay for tape 
and postage. I’d be so grateful to 
this person, and I'd also be willing 
to pay for the added maintenance 
on his or her machine. 


| love my 76ers, so _ please, 
somebody, help me—lI am 
desperate! 


Darian J. Williams 
P.O. Box 6219 
Chicago, Illinois 60680 


And Some Knocks 

| just read your VIDEO Magazine 
for the first time (Summer issue). | like 
it, but your Glossary is a joke. And not 
at all a fun joke—it’s sad. You had 
better get an engineer to fix it... it 
makes you look like you don’t know 

what you're talking about. 
Stephen Closs 
Hopewell Junction, N.Y. 
We've gotten several letters regarding 
our Glossary. Some felt a number of 
the definitions were technically in- 
correct; others felt they were too 
vague. In doing the Glossary, we tried 
to keep several criteria in mind: that 


the definitions be correct, and that 
they be usable and understandable to 
the average consumer. What we 
wanted to avoid were definitions that 
required definitions; and perhaps in 
bending over in the direction on “‘non- 
technical,” we bent a little too far and 
reached “simplistic.” —Editor 


I'm glad to see the birth of a 
consumer-oriented magazine for 
video enthusiasts. | think future 
historians will see consumer video as 
a pivotal point in the history of 
humankind and technology. 
However, | was a bit disappointed in 
the format of the Fall issue of VIDEO. 

| was expecting a lively but in- 
telligent flow of information, similar 
to Time Magazine or Consumer 
Reports. Instead, most of VIDEO is 
reminiscent of Hot Rodder Magazine, 
which | grew out of in my teens. | think 
the average purchaser of video equip- 
ment is likely to be a sophisticated 
consumer who would tend to be turn- 
ed off by a magazine that was done 
unprofessionally. 

Some specific examples: 

Your illustrations made me 
want to look in the attic for my box of 
64 crayolas. Does the name of your 
artist (B.B.) have anything to do with 
the size of his/her head? Go hire 
yourself an artist! 

And why are you, dear Editor, used 
in several of the photos instead of a 
model? Low Budget? Ego tripping? 

There is much that is good to be 
Said about VIDEO... .! really do hope 
it succeeds as a magazine, and I'll be 
Ordering a subscription since you 
have no competition. But when the 
video fever spreads and the big boys 
of publishing come out with com- 
petitive magazines, will VIDEO at- 
tract my subscription renewal? And 
will it still appeal to the educated 
professionals who are the buyers of 
video equipment today? 

Bill Etue 
Washington, D.C. 
(continued on page 67) 


VIDEO welcomes your comments and 
questions. Address them to Feedback, 
VIDEO Magazine, 235 Park Avenue South, 
New York, N.Y. 10003, and please be sure 
to include your name and address. Letters 
are subject to editing for clarity and space 
requirements. 
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4.) Projection TV Systems 


x WRITE for our movie catalogue 
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We carry the following brands: 
PANASONIC 
SONY 
SANYO 
RCA 
Hitacni 
es, 
and MORE 


Electronics Center 
AA3 N. 48th Street — 
Lincoln, Netraska 68504 rem 
In Nebraska call (402) 466-8402 ee 


Have Your Film  -. 
_ ane Tape It Too... — 

. Thanks toa unique sales ofler - 
effective now th rough December27— rece 
that's sponsored jointly by Quasar 100 
and Fotomat. With the purchase of a _ . 30 | 


The Lachenbruch Book 2 Le 
on Home Video 
Videocassette Recorders: The — 4 ig 
Complete Home Guide isthetitleofa _ | no 
224-page book (Everest House, New 
York, $6.95) due out by the time you___—sifaid) 
read this. It’s packed with photos, il- issue’ 
lustrations, andcharts, andits author — recorde 
is Dave Lachenbruch, regular con- —_Schne 
tributor/columnist for TV Guide,  Billboé 
editorial director of Television Digest, — 
the most authoritative newsletter in _ sé 
the mass communications business, _. vide 
and frequent consultant on develop- 
ing products for the top television | 
companies. | 


Videocassette Jae 2 eae 
Bestsellers List «.:,5., eel ae toa 


: alu ( _ top blank : 
Even people far removed from the __duplic: 1 tributed ly, | a TOK, oe 
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about reaching some sort of agree- 
ment on how to label the packaging 
videocassettes are sold in. With the 
two formats, Beta and VHS, and the 
various differences in playing time 
even within the same format (1-hour, 
1/2-hour, 2-hour, 2/4 hour, 3-hour), 
the rationale is that it’s about time to 
help the consumer, not confuse him 
further. One possible example: a 
videocassette with the designation V- 
2 clearly marked on the box would 
mean it’s a 2-hour tape in the VHS for- 
mat at standard playing speed. Pe 


Meanwhile, Hours 
Not to Reason Why... 


The number-of-hours-per-cassette 
race is beginning to look like an auc- 
tion: “I’ve got four hours. .. dol see 
Six?” 

Now, from Europe, comes word 
that one firm is reportedly working on 
a videocassette with 5-hour 
record/play capacity. And Philips, the 
Dutch company that has made 
audiocassettes a household product, 
is testing a videocassette that would 
record/play up to four hours each on 
both sides of the tape (current 
videotape, unlike audiotape, can only 
be used on one side). That would 
make a grand total of eight hours. 

Where will it all end? Well, there are 
only twenty-four hours in a day. Are 
you ready for. . . the 5-day cassette? 


The Videodisc 
Goes Round & Round 


Videodisc development is in a spin 
right now. 

One company, Magnavox, will be 
test-marketing its videodisc player, 
built by parent company Philips, by 
the end of the year, with disc 
programs supplied by entertainment 
giant MCA (Universal Pictures) pric- 
ed at from $10 to $15. Based on how 


the new product performs in the 
carefully selected market cities, 
Magnavox will expand availability on 
a gradual roll-out basis during 1979. 
The player is designed with a laser 
light device where a phonograph nee- 
die is normally found in a conven- 
tional record player. 

RCA also has a videodisc system 
(not yet available), but it's one that 
relies on a special needle that can 
pick up video as well as audio signals. 
This “capacitance system’ —as con- 


Up with Sales 


According to the Electronic In- 
dustries Association, the retail sales 
outlook for video products looks very 
bright as we come to the end of 1978. 
Total television sales to dealers, for 
example, is up more than 14% over 
1977, with color televisions up 
161%2%—7,232,291 color sets sold so 
far this year as opposed to 6,208,922 
last year, to be exact. 

Comparison figures were not 


trasted with the Magnavox “optical 
system’—is also used, in a slightly 
different form, in a new videodisc 
player recently announced by JVC 
but also not available to consumers 
yet. At the same time, Matsushita of 
Japan, parent company of Panasonic, 
has a videodisc system called Visc 
that uses a special stylus too. Mat- 
sushita, however, has acontrolling in- 
terest in JVC, so there’s no telling 
what may happen there. Whatever 
you do, don’t touch that dial... @& 


available for VCRs, but so far, from 
January through September, 242,589 
1%h-inch decks were sold to dealers. 
Not bad atall... 


Do-It-Yourself Pause 


You undoubtedly enjoy your VCR 
tremendously, but if youre bemoan- 
ing the fact that the one you bought 
has no remote pause control, you 
might be interested in what one of our 


Ea 
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by Bruce Apar 
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readers, Rod Woodcock of St. Albert, 
Canada, did about it. 

He writes: “l presently own a Sony 
SL-7200, which | got at a discount 
when it was discontinued... 

“Enclosed is a photo of a modifica- 
tion devised to simplify the process of 
editing out commercials. Essentially 
it is a photographic air release 


mounted in front of the pause switch 
enabling me to release it remotely 
from my easy chair. Of course, the 
pause must be manually activated at 
first, but in practice this is not a 
problem since it usually is hard to 
catch the start of those commercials 
anyway. 

“This attachment could be adapted 


Looking Ahead... 


How would you like to have a box in 
your living room that could deliver 
your morning newspaper and the 
magazines you read regularly; act as 
an armchair supermarket so you 
could use it to buy a new TV, a new 
Car, a new book, plus reserve a hotel 


deo 


FOR YOUR 
INFORMATION 


“ 


to the Sony 8200 as well, and could 
also fit the early Zenith and Toshiba 
models. As for the Vidstar 3300, I’ve 
examined this machine in the stores, 
and it appears my air release gadget 
could be adapted for both remote on 
and off operation of the pause switch 
since light pressure is all that is re- 
quired to operate it and it is spring 


loaded to operate in only one direc- 
tion.” 

If you’re a do-it-yourselfer who’d 
like to try a device like Mr. Wood- 


cock’s, we have one word of 
caution—wait until your warranty 
period is over before making any 
modifications of your deck. aR 


room or plane ticket; provide up-to- 
the-minute traffic bulletins, sports 
scores, news flashes, stock market 
reports, and theater, movie, and 
restaurant reviews; interact with other 
boxes to leave important messages; 
serve as acomputer terminal: contain 
an entire encyclopedia; and do about 


a million other things? 
All this may sound like science fic- 
tion, but it’s asystem that’s already in 


Operation in three major cities in 
England. Called Viewdata, it’s a 
teletext system (just words and 
graphics, no pictures) that was 
developed by the British post office, is 
received through household 
telephone lines, and is displayed on 
TV sets that have been modified with 
a special teletext decoding module. 

Right now, the British government 
is busy selling Viewdata around the 
world, and since one of the com- 
panies reportedly interested is ATT, 
there’s every reason to believe it will 
be available inthe U.S. within the next 
few years. 

If you’re interested in finding out 
more about this amazing system, we'll 
be running an in-depth feature article 
(Capabilities, costs, functions, 
everything) in the Spring 1979 issue 
of VIDEO on sale February 20. 


a 


Views & Previews 


Television, literally, is not what is 
used to be. 

A classic case in point: CBS recent- 
ly advertised its showing of the box- 


office hit Network by billboarding itas 
“first time on television!” Yet this 
claim was patently false, for the same 
movie—in its original full-length ver- 
sion, no less—was shown months 
prior on various pay-TV cable 
systems, such as Time Inc.’s Home 
Box Office (HBO). Subscribers ob- 
viously watched the film on their 
television sets, not their radios, so 
CBS’s showing was not the “first time 
on television’; the advertising was a 
little white lie used to attract viewers. 

(The incident is especially ironic 
since the movie paints an acid portrait 
of network executives as emotionless 
beings who'll do anything to attract 
an audience and save their jobs— 
even commit murder.) 

The networks like to think that 
anything not broadcast for free 
- through the air is not really “televi- 
sion.” But in fact “television” is just a 
piece of talking furniture—it refers to 
a screen that shows images, 
regardless of whether those images 
are sent from a commercial network 
like CBS, a cable-TV system like 
Teleprompter, a pay-TV service like 
HBO, or a video game or a 
videocassette recorder or a videodisc 
or a home computer. “Television,” in 
other words, becomes whatever is fed 
into it. 

The three commercial networks 
have dominated American television 
for so long—since its inception, 
virtually—their familiar sets of initials 
are synonymous with the word, 
almost to the point of exclusivity. That 
is, we tend to think that anything not 
shown on the networks or indepen- 
dent local stations as something other 
than television. 

Thanks to cable and the increasing 
number of “homes” that subscribe to 
it each year, that’s changing slowly. 
But another major step is taking place 
that will further expand the definition 
of television. 

Right now, a “made-for-TV movie” 
means a film made to be aired on one 
of the three networks in its first show- 
ing. Very soon, however, we'll be see- 
ing “made-for-TV movies” we can 
purchase in a store, take home like a 
paperback book, and look at 
whenever we please. Currently, pre- 
recorded software relies primarily on 
films that were originally commercial 
releases shown in movie theaters— 
Patton and The French Connection, 
both big sellers on videocassettes, 
being prime examples—but soon, just 
as television programs are produced 


for the networks and local TV stations 
to show, television programs will be 
made for videocassettes and 
videodiscs. 

Exploring all the available avenues 
of programming for cassettes and 
discs is the purpose of an important 
business seminar set to get underway 
in New York City in late October. 
Sponsored by an industry association 
known as ITA, “The World’s Largest 
International Audio/Video Trade 
Association,” the three-day Home 
Video Tape/Disc Programming 
Seminar will be attended by more 
than two hundred of the industry's top 
executives and opinion leaders. Full 
coverage of the seminar will appear in 
our next issue (Spring 1979, on sale 
February 20), but here’s a brief run- 
down on what’s planned. 

Keynoting the conference will be 
Jack Valenti, president of the Motion 
Picture Association of America (the 
body responsible for deciding what 
rating a movie receives). Other film 
executives—from Paramount, Walt 


Disney, United Artists, 20th Century- 
Fox—are also scheduled to be on 
hand to discuss their views on the 
home video market. And the major 


The Big Picture From Sharp 


The latest major TV manufacturer 
to enter the big-screen projection-TV 
arena is Sharp. Theirs is a two-piece 
system with a free-standing 6-foot 
diagonal screen and a projector that 
can double as an end table. The 
system uses three projection tubes, 
which can be hidden behind folding 
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sellers of videocassette recorders— 
including JVC, Magnavox, Pan- 
asonic, Quasar, RCA, and Sony— 
plan to discuss how aconstant supply 
of programming on cassettes will add 
another dimension to the concept of 
home video. 

Also scheduled is a panel devoted 
to ‘Videotaping the Broadway 
Theater,” with producers of plays 
such as Man of La Mancha and 


‘Butterflies are Free discussing their 


plans to put future shows on tape for 
home viewing. 

Record companies will be talking 
about “in concert” programs—so 
we'll not only be able to listen to our 
favorite musical artists, but watch 
them too. And a panel of book and 
magazine publishers plans to address 
the question of how home video can 
satisfy educational and informational 
needs as well as provide entertain- 
ment. 

In a short while, the networks may 
have to promote a program that was 
previously available on cable and/or 
videocassettes as “first time on over- 
the-air commercial network 
television!” 

= 


doors when not in use, to project the 
TV picture. 

Features include soft-touch elec- 
tronic channel selection, ultrasonic 
remote control, and dual speaker 
system. . 

Sharp had not set a marketing date 
as we went to press, but the 
suggested retail price is expected to 
be in the $4000 range. Ba 
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The timer in the Model 5010 (above) is quite easy to use and offers 
owners two special features—it’s reversible (the time can be 

rolled back) and it can be pre-set for stop-time (so the deck turns 

off at the end of the program, not the end of the tape). 

The Quasar’s other controls are clearly marked and simple enough to 
use. The speed switch (below) changes automatically for playback. 


TRHE--GREAT 
Time Machine 
Model VH-5010 
is the third and 
the newest VCR 
from Quasarand 
that company’s 
second deck in 

the VHS format. 
number IS A switchable 
two-speed 2/4- 
hour machine, it has remote pause 
control and a built-in clock/timer with 
two special step-up features: the 
timer can be reversed, or rolled back, 
and itcan be pre-set to stop recording 
as well as start. 

The VCR weighs 38 pounds and 
measures / x 19% x 15% inches 
(h/w/d). The suggested retail price, 
which includes all.necessary installa- 
tion cables and a blank Quasar 
videocassette, is $1100. 


Testing Procedure 

The Quasar 5010 used for testing 
(serial number 82241312) was receiv- 
ed new and unused from. the 
manufacturer. Tests were conducted 


in October 1978 in the Editor's home 
by the Editor and Technical Editor. 
The television used in the tests was a 
Sony Trinitron Model KV1724. 


Overall Performance 

The Quasar, like allother VCRs, has 
three primary functions: to record a 
show you’re viewing, to record a 
program while you’re watching 
another one on another channel, and 
to record when you’re not in atten- 
dance via the clock/timer. We tried 
the Quasar 5010 out in all three areas 
and were satisfied that it did what it 
was supposed to with no difficulties. 

To assure ourselves of promised 
inter-format compatibility, we used a 
Magnavox and aJVC videocassette in 
our tests as well as the supplied 
Quasar product. All the VHS 
cassettes were interchangeable, and 
we could see no difference in opera- 
tion or resulting picture between 
them. 


Picture Quality 
The Quasar 5010 is a two-speed 
machine, so we were especially in- 
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QUASAR 5010 | 


On the right side of the deck are the clickstop tuners, AFT button 
and indicator light, auxiliary mic plug, counter and memory, 
and TV/VTR select switch. The latter must always be manually operated. 


terested in evaluating the picture 
quality of the two speeds as they per- 
formed separately and in comparison 
with one another. 

We found that the SP (standard- 
Speed) mode produced a very good 
picture; we could see very little 
difference between the recorded 
playback of a live newscast (a live 
program being the best picture quali- 
ty test, we feel) and the program as it 
was being broadcast when we switch- 
ed back and forth between the TV and 
the VCR. Playback in the LP (slow- 
speed) mode, however, as with other 
two-speed machines we’ve tested, 
was noisier and grainier. In fact, the 
Quasar LP playback seemed to be 
slightly noisier than the LP playback 
in the previously tested Magnavox 


8200 (VideoTest #14, Fall 1978 
VIDEO). 
The direct comparison test 


between the two speeds was done 
during a program that had a 


Pronounced red foreground. Since 
red is always the onecolor that’s most 
Saturated on TV sets, whether the 
program is live or recorded, we knew 
the red areas would loose the most 
quality during playback. In the SP 
mode, the red became slightly noisier 
but still quite acceptable. It became 
decidedly noisier in the LP mode. 


Timing Capability 

The built-in clock/timer, located on 
the top of the console, has a large 
green LED readout and has separate 
twelve-hour A.M./P.M. settings. 

The timer controls, enclosed in 
their own compartment, are straight- 
forward and fairly easy to use. Time 
can be advanced at either a fast 
(about one hour per second) oraslow 
(about a minute per second) by press- 
ing the appropriate color-coded but- 
ton. Time can also be rolled back on 
the Quasar 5010 (a special feature we 
think is extremely good and that is 


The back of the Quasar 5010: on one side are all the input and output 
jacks, the antenna connections, and the plug for the remote 
pause control; on the other side, the channel 3/4 selector switch. 
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available in only one other deck 
Currently—the as-yet-untested RCA 
SelectaVision 201) by pressing the 
Reverse control button; this reverse 
time operates only inthe slow speed. 

Another special and very excellent 
feature of the Quasar 5010 timer is the 
stop-time capability (also available 
only on the SelectaVision 201 
currently), which allows you to not 
only pre-set the start of a recording 
but pre-set the time the recorder 
shuts down as well. On decks without 
this capability, the machine won't 
Stop until the tape that’s been put in 
runs all the way through, even if 
you're recording a %2-hour show ona 
2-hour tape; the Quasar 5010 timer, 
however, can be pre-set to turn off at 
the end of the ‘%2-hour show. 

To test this new function, wesetthe 
timer to record a 1-hour program, 
from 3:00 to 4:00 P.M., inserted a 2- 
hour tape, and were on hand to see 
what happened. It worked perfectly— 
the recording began on schedule at 
3:00, ran for an hour, and stopped at 
4:00, leaving us with an hour of unus- 
ed tape. 


Editing 

This Quasar VCR has a pause key 
clearly labeled and easy to spot onthe 
console and a remote pause control 
that can be used up to 23 feet from the 
deck. Both are simple to useand both 
give a relatively clean edit, with a 
second or two of momentary 
breakup, that’s pretty much par for 
the course for the consumer VCRs 
we've seen so far. 


Audio Quality 

We found the quality of the Quasar 
sound to be as good—or as un- 
Satisfying, depending on the way you 
look at it—as the sound available from 
the standard TV set. We heard very lit- 
tle change from VCR and TV when 
switching back and forth, and there 
was no difference in sound between 
the SP and LP recording modes. 

The Quasar 5010 has an audio dub 
function that allows you to add a new 
soundtrack to an existing recording. 
It can be added via an accessory 
microphone, to be purchased 
separately, or through the TV, and it’s 
easy to do—just press the Audio Dub 
control key on the console. 
Remember, however—and we can’t 
Stress this enough—that when you 
add a new audio track, you 
automatically erase the old one. 


Ease of Operations 

The Quasar 5010 is fairly easy to 
Operate. All the controls are very 
clearly marked and located either on 
the front panel or the top of the deck. 
The only things you have to worry 
about in the back are the usual anten- 
na connections and input jacks, the 
camera remote jack, and the RF con- 


verter that switches to channel 3 or 4. 
The remote pause plug is also located 
in the back. 

The tuners are clickstop, as are all 
the others we've tested thus far, and 
they allow for a full range of VHF and 
UHF channel selection. 

The Model 5010’s counter and 
memory work accurately. To use it, 
you hit the Counter button when you 
get to a point on a tape you want to 
mark (the spot between two shows 
recorded on the same tape, for in- 
stance), which sets the frame counter 
at 000. Any time you want to find that 
point on the tape again, you stop it, 
put the Memory switch on, and 
depress the Rewind key; the tape will 
stop at that pre-set frame. 

To start a recording, both the Play 
and the Record keys must be 
depressed at the same time. They're 
located next to teach other on the 
control panel for easy access. 

Fast forward time on a ‘%-hour 
videocassette was 1:38; rewind time is 
slightly less, 1:35. The SP and LP set- 
tings do not affect the speeds of fast 
forward and rewind. 


Maintenance 
Quasar offers a limited warranty 
with purchase of the Model 5010. For 


a period of 90 days from purchase, 


both parts and labor are covered; 
from 90 days to a year, defective parts 
will be repaired or replaced under the 
warranty but there will be a charge for 
labor. An additional stipulation— 
during the 90 day warranty period, 
the unit must be taken to a qualified 
Quasar service agent. 

Quasar includes a troubleshooting 
checklist in the back of the owner’s 
manual that comes with the deck and 
also on the warranty card. It’s a good 
idea to be familiar with this list, as 
what could seem to be a major 
problem—no picture, for example— 
could be a matter of a plug coming 
loose from an outlet. 


Conclusion 

Although we feel the picture quality 
in the LP mode is not quite as good as 
that of some other machines we've 
seen (this could be a “quirk” of the 
particular machine tested, incidental- 
ly), the picture quality in the SP mode 
is as good or better than other 
machines we've tested; it’s obviously 
up to the individual consumer to 
decide which speed to use for which 
program and how much more impor- 
tant tape economy is than picture 
quality. 

We especially liked the new timer 
features this deck offered—reverse 
time and stop-time capability. Both 
are easy to use, and they’re the kinds 
of features that make using a VCR 
very pleasant and convenient. 

In short, we liked the Quasar VCR 
Model 5010. oeo0 


one 


Date of test: October 1978 


| unction: record/playback on videotape” | 
| Operational requirements: TV set or large-screen TV, video camera (op- 


_ Model: VH-5010 | 
Suggested retail price: $1100 (including ‘installation cables, blank 


videocassette, remote pause, buillbin timer) - 


(were 


— 1/2-hour Quasar videocascetie—$16. 95 
_ 2/4-hour Quasar videocassette—$24.95 
“Monochrome video cane 95 
Basic color video caver ve 


_ tional), stereo system (optional) — 


- Tape format: 2-inch VHS 
_ Record/playback capability: 2/4 hours. : 
_ Current compatibility: G.E., Hitachi, JVC, Magnavox, Curtis Mathes, 


Panasonic, J.C. Penney, RCA, vans 


- Dimensions: 


7 inches (height) 
19% inches (width) 
15% inches (depth) 


_ Weight: 38 pounds : 
_ Casing: plastic with simulated woodgrain front. 
_ Channel selectors: clickstop 
_ Audio dub capability: yes 
_ Mic input: yes 
_ Mic included: no 


_ Limiter (audio): no 


AGC (audio): no 
| Auxiliary audio input: yes 
_ Pause control: yes 
_ Remote pause control: yes 
_ Auto rewind: no 
- Counter and memory: yes 
| Auto shut-off: yes 
_ Auto playback speed selector: yes 
Timer: built-in 24-hour A.M./P.M. 
| Moisture sensor: yes 
_ De-humidifier: yes 


AFT: yes 


| AFC: no 

| Noise reduction: no 

_ Tracking control: yes 

_ Skew control: yes : __ 

- Controls: power on/off, speed selector. tracking knob, dew lamp, 


counter and memory, VHF and UHF channel selectors, AFT, TV/V- 
- CR selector, Eject, Rewind, ace Fast Forward, Flay, Pecord Audio 
Dub, Pause 


Ss 1 year (limited) _. 
_ Special features: audio dub, reverse-time capability,stop time oo 
remote pause control, 8 ee choice 


L Test RESULTS AND RATINGS | 
Overall picture quality: 


SP mode—very good — 


LP mode—good 
| Audio quality: good 
_ Timer accuracy: excellent 


Counter/memory accuracy: excellent 


- Rewind time: 1/2-hour cassette—1:35 
_ Fast forward time: 1/2-hour cassette—1. 38 
| Energy consumption: 27 watts ts 
Overall performance: very good 
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LARGE-SCREE 
projection TVs 
were initially de- 
veloped to allow 
mass audiences 
to view a Sin- 
gle screen. In 
the last few 
years, major con- 
sumer-TV man- 
ufacturers have 
begun producing large-screen televi- 
sion systems for the individual. The 


Widescreen 1000 Home Television 
Theatre, from General Electric, is one 
such unit. 

Although it looks for all the world 
like a conventional (albeit giant- 
sized) TV set, it isn’t. What the 
Widescreen 1000 is, is a one-piece 
rear-projection TV that uses a special 
lens and mirror system to project the 
image that’s produced by a 13-inch 
color TV picture tube onto a 45-inch 
diagonally measured flat screen so 
you can sit in front of it and watch 


television. 

The Widescreen 1000 measures 50 
x 70 x 24 (h/w/d) and weighs 359 
pounds. The suggested retail price is 
$2800. 


Testing Procedure 
G.E.’s Widescreen 
number 5H2D35002) 


1000 (serial 
was received 


direct from the manufacturer and 
tested in the Technical Editor's New 
York City apartment by the Editor and 
Editor in August 1978. 


Technical 


Before the actual tests were con- 
ducted, the Technical Editor lived 
with the unit for a while and was thus 
able to experience it in varying room 
lighting conditions, weather and 
temperature conditions, and en- 
vironmental and social situations. 


Overall Performance 

When we tested the Advent 
VideoBeam 710, a _ two-piece 
projection-TV system (VideoTest #6, 
Summer 1978 VIDEO), an Advent ser- 
vice team installed the unit, and we 
were told at the time that an Advent- 
authorized installation is always re- 
quired for the warranty to be valid. In 
the case of the Widescreen 1000, G.E. 
simply left the unit in an unopened 
carton for us to unpack and connect 
to a power outlet and our antenna 
system. According to G.E., the fact 


Although at 359 pounds the Widescreen is no lightweight, it can be 


does many other projection-TV 
systems. The picture remains cons- 
tant whether it was high noon or dusk; 
it didn’t lose quality in a brightly lit 
room and it didn’t gain quality in a 
darkened room. In use, this means 
you don’t have to watch it in the dark 
or turn out most of the lights while 
entertaining so your guests trip over 
One another. 

Another thing we liked about the big 
TV is that its one-piece construction 
doesn’t dictate the arrangement of 
the room’s seating to the degree that 
the two-piece units can. Although 
G.E. does suggest some viewing 
guidelines—such as an optimum 8- 
foot viewing distance—we sat as far 
as 12 feet away and were very comfor- 
table with both the picture and the 
sound. 

The design of the unit—with a large 


rolled on casters. Hookup is simple—just antenna and power connections. 


that it requires no time-consuming 
assembly or setup is an important 
feature. And indeed—once we got the 
carton off and got it into position (it’s 
on casters for mobility)—we found it 
easy enough to hook up. We feel, 
however, that because of its size and 
its cost, many consumers would 
prefer to have the unit set up by 
qualified service technicians. When 
we checked on this, we learned that 
installation is available, but there isa 
small service charge for it. 

Once set up and hooked up, the 
Widescreen 1000 performed very 
well. One of the first nice things we 
noticed about it was that room light 
does not affect the picture the way it 


shelf located on one side—is also a 
nice feature. Obviously, it can be used 
to holdaVCR, anentire audio system, 
or as storage space for cassettes, 
tapes, magazines, etc. 


Picture Quality 

G. E.’s large-screen TV produces its 
picture with a single specially design- 
ed 13-inch CRT containing a special 
electron gun and mask. In front of the 
CRT is a three-element acrylic lens. 
The image the lens picks up is 
reflected by two mirrors—one Set low 
in the cabinet that reflects the image 
upward, and another larger one 
behind the screen that reflects it out- 
ward toward the viewer. Finally, the 
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G.€. WIDESCREEN 1000 


image takes shape on the diffuser sur- 
face of the screen. A fresnel lens, ac- 
ting as the diffuser, gathers the light 
falling on it and shapes it into a shaft 
aimed outward at the viewer. 

According to G.E., the gathering 
and shaping is doneto give maximum 
picture brightness when viewed atthe 
normal viewing angle—that is, within 
30 degrees left and right of center. We 
found, however, that because the 
Widescreen has a flat screen—rather 
than the curved screen found on 
many other projection TVs—it’s 
easier to view from farther left or right. 
Brightness does fall off when you 
move out of the recommended view- 
ing area, but the picture is still discer- 
nible and acceptable. 

Overall, we feel the Widescreen 
1000’s color picture, as you would ex- 
pect, is not as brilliant as that on 
conventional-sized TVs, but of course 
the Widescreen’s screen is 45 
diagonal inches while the largest 
Standard TV has a 25-inch screen. 
Comparing the Widescreen’s picture 
to the previously tested Advent 710, 


G.E.’s wireless remote has light- 
touch buttons for power 

on/off, volume up/down, volume 
mute, and channel selection. It 
works on a single 9-volt 

battery. One requirement—it must 
be pointed at the TV, and 
within a set distance, to work. 
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we feel the G.E. system offers the 
range of brightness and contrast the 
Advent system does, but in a smaller 
format so resolution was a bit better. 


Audio Quality 

The Widescreen 1000 has a dual 
speaker system—a /7-inch oval 
speaker located on either side of the 
screen. Since large-screen TVs are 
usually viewed at a greater distance 
than standard-sized TVs, audio is es- 
pecially important, and we feel G.E. 
has done a fairly good job in this 
regard. Although the audio is not as 
vibrant as that heard from the Advent 
710 (the best we’ve heard), it’s agood 
deal stronger and more satisfying 
than that heard from a TV set. 

Audio volume can be controlled by 
using either the knobs on the unit 
itself or on the accompanying remote 
control. There’s also a mute button on 
the remote that cuts the audio volume 
immediately if you have to silence the 
TV for a phone call, etc.—a feature we 
like very much and find especially 
convenient. 


Ease of Operation 

The G.E. Widescreen 1000 is just 
like a conventional TV set in terms of 
viewer operation. It has all the stan- 
dard TV controls located in an enclos- 
ed panel on the front of the set— 
power on/off, sharpness, tint, color, 
and contrast controls, volume adjust- 
ment, channel select keyboard, etc.— 
and most of them are light-touch 
solenoid-operated pushbuttons. 

The Widescreen also has VIR (Ver- 
tical Interval Reference) circuitry, a 
broadcast controlled color system 
G.E. helped pioneer, that decodes the 
special color signal now transmitted 
with many programs from the broad- 
cast source along with the picture and 
automatically adjusts the color inten- 
sity and tint to that broadcast stan- 
dard. If you want to take advantage of 
this feature, you turn the VIR knob on; 
if the VIR light goes on, the program 
being viewed is being sent witha VIR 
signal and the color is being 
automatically adjusted...if the VIR 
light doesn’t go on, the broadcast sta- 
tion is not sending a VIR signal and 
the Widescreen’s manual controls 
must be used to adjust color and tint. 
(If you’re connected to a cable-TV 
system, incidentally, you will not 
receive the VIR signal.) 

The Widescreen also comes with a 
wireless remote control that fits inthe 
palm of your hand, operates on a 
single 9-volt alkaline battery, provid- 
ed with purchase, and has pushbut- 
tons for power on/off, volume up- 
/down, volume mute, and channel 
selection. G.E. recommends that the 
remote unit be used within 20 feet of 
the TV and not more than 45 degrees 
to the left and right of center; the top 
of the unit must be aimed directly at 
the TV when the pushbutton controls 
are activated. (Again, if you’re a 
cable-TV subscriber on a system that 
uses a pre-selector box, you won’t be 
able to use this feature for channel 
selection.) 


Maintenance 

Within 90 days of purchase, G.E. 
will provide in-home repair if the TV 
fails because of a manufacturing 
defect (Alaska residents who live 
more than 15 miles from a franchised 
G.E. Customer Care Service Shop, 
however, will have to deliver and pick 
up the units at their own expense [at 
359 pounds, good luck!] ). If a part 
fails because of a manufacturing 
defect from 90 days to a year from the 
date of purchase (2 years for picture 
tube, lens, mirrors, and screen), the 
part will be exchanged without 
Charge but there will be a fee for labor. 

Everyday care of the Widescreen is 


The Widescreen’s channel select 
board and picture controls are set 
into an enclosed panel to 

one side of the screen. When the 
door is closed (below), only 

the power and volume buttons and 
VIR indicator light are seen. 


perrormance 
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the same as everyday care of a stan- 
dard TV set. The screen can be clean- 
ed with a soft, slightly dampened 
cloth, and a mild detergent can be 
used if necessary. The cabinet should 
be kept dry, away from excessive 
heat, and polished with a good- 
quality wax or furniture polish 
regularly. 


Conclusion 

We found the Widescreen 1000 
every bit as easy to use—and almost 
as easy to live with—as a conven- 
tional 19-inch color TV. According to 
G.E., the unit takes up no more room 
than a 25-inch console, and although 
we feel that’s stretching the facts a bit, 
we do think the average room could 


Date of ae August 1978 
noes eaGyPSC00W 


poe _ 
Screen size: 45 diagonal i inches 
Dimensions of cone 
50 inches (height) _ 
_ 70 inches (width) — 
| 24 inches (depth) | 
Weight of console: 359 pounds 


Picture tube: 13-inch CRI 


Hi-fi output: no / 
Earphone jack: not—™s 
| Warranty: 1/2 years dimited) 


Overall picture quality: very a 
Accuracy of colors: good © _ 
Picture crispness: good — 

D-c restoration: fair 

ART: very good > 

ACC: very good 


- to a cable-TV system) 
Color purity: good 

_ Convergence: very good 
‘Tracking: very good 
Shock resistance: excellent 


Optimum viewing distance: 8 feet — 
- Audio quality: very good - 


_ Energy consumption: 185 watts — | 
: ‘Overall ar —y good 


Casing: solid vaneered wood canine! _ 
Method of tuning: light-touch solenoid /pushbuttons, 


Controls: (on console) power on/ /ot 7 vo  . 
keyboard, VIR, _ Color, - 


TEST RESULTS AND RATINGS ~ : 


Adjacent channel rection: ve very y 900d (our: test 


Controls and placement: excellent 


Speaker size: dual 7-inch speakers 


accommodate it with little trouble and 
inconvenience. 

We were quite pleased with the pic- 
ture. It’s among the best pictures 
we’ve seen from a large-screen pro- 
jection TV but it’s smaller than all the 
other units and more acceptable in 
terms of sharpness and brightness— 
and we especially like the fact that it 
needn’t be viewed in a darkened 
room. 

Unlike standard-sized TVs, large- 
screen units dictate the room seating 
arrangement to some degree. The 
Widescreen 1000, however, has a 
wide enough viewing range to allow 
for seating flexibility—a feature that 
obviously makes it that much easier 
to live with happily. 0e0 


cl annel s select 


Special features: VIR, remote - 
oown, volume mute, channel se 
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THE VIDEO ENVIRONMENT is a 
special section in every issue of 
VIDEO that shows, in words and pic- 
tures, how the equipment that makes 
possible the magic of home videocan 
be as well integrated into our living 
space as television is in our daily lives. 


by Bruce Apar 


This issue we traveled to Video Con- 
cepts in Wilkes-Barre, Pennsylvania, 
a one-year-old projection-TV firm 
that specializes in designs that 
provide the varied benefits of large- 
screen televiewing without disrupting 
the special character of an individual 


S 
* 


room. What we saw there were setups 
that emphasize the “home” in home 
video ... and ideas that might be 
adaptable to yourhome. | 

When we entered the first 
showroom, we couldn't immediately 
figure out what was on display. At first 
glance, we saw nothing more than a 
living room with some smart modern 
furnishings and a large painting on 
the wall. But then—at the press of a 
button on the opposite end of the 
room, the painting slowly slid away to 
reveal a large screen. As for the pro- 
jector, we found that mounted in a 
suspended ceiling about five feet 
from, and above, the behind-the- 
scenes screen. 

The point was thus graphically— 
and dramatically—made. Video 
needn't be an unwelcome intruder 
into your private living space; with 
some ingenuity and a sense of style it 
can become an unobtrusive part of 
the furniture. 

Installation of the unique screen 
setup by Video Concepts runs ap- 
proximately $1500, but given at least 


Video Concepts employs five profession- 

al cabinetmakers to fashion raw 

hunks of wood into fine pieces of 

furniture that also perform. 

Featured in this 12 x 20-foot room is 

the Concept 5000 coffee table/ 

projector in Contemporary style and a ‘ 
screen enclosed in a matching ‘ 
cabinet and surrounded by a wall unit. 


fifteen feet of linear wall space, a sim- 
ple motor relay device to move the 
painting, and a set of blueprints, a do- 
it-yourselfer could build a personal 
screening room right out of the movie 
Sunset Boulevard. \n fact, director of 
engineering Steve Vasko noted that 
the firm is considering a kit package 
for sale to consumers containing 
plans and equipment for their type of 
setup. 

But Video Concepts’ chosen forte is 
building projection systems_ that 
stand up as fine pieces of furniture 
“and not just equipment,” as presi- 
dent Michael Minichello put it. We 
found what the firm views as the ideal 
in projection-TV furniture design on 
display in a second showroom: the 
Concept 5000 coffee table. 


Putting the TV screen into a wall 

unit creates an instant audio-video 
entertainment center. Shelves can hold 
stereo equipment, tape deck, slide 
projector, store cassettes, etc. 


The idea behind the design is 
elementary. In an average living room 
area fifteen feet long, some five feet 
are taken by the seating, leaving 
about ten feet of available space. 
Since a projector is normally placed 
at least five to seven feet away from 
the screen (depending on the 
screen’s size), a functional coffee 
table design is perfect in size and 
position, explained Mr. Minichello, to 
house—and disguise—the projector 
head. 

The screen can then be housed ina 


This is the same 
projector head that was 
concealed in the 
dropped ceiling of the 
showroom; now it’s 
standing on its remov- 
able “stilt” legs. 

it measures 

13 x 23 x 33 inches 
(h/w/d) and is 
available in either 
walnut or white finish. 
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self-contained wall unit, with modular 
add-on pieces arranged around it ac- 
cording to the room’s layout. “We also 


screen is completely hidden 


command, a motor relay unit 


wall—to reveal the 6-foot 


have the wall unit with doors,” said 
showroom designer Nancy Kowalski, 
“so if you don’t want to look at a blank 
screen, you simply close the doors.” 

According to Ms. Kowalski, a 
room's size, seating arrangement, 
and dominant decor are the three 
primary factors in deciding how toin- 
tegrate a life-size TV system into aliv- 
ing space. Video Concepts offers up 
to six different projector-screen com- 
binations priced from $1495 to $2600 
(excluding the optional cabinetry for 
housing the screen). The screens in- 


When not in use, this 
behind the painting. On 


slides the painting 
sideways—right into the 


diagonal screen behind. 


cluded in the purchase price are 
made of a highly reflective washable 
material and are available in sizes of 
four, five, and six feet measured 
diagonally. 

Some of the configurations now be- 
ing explored by Michael Minichello 
and his staff may point the way 
toward the future of home video. For 
example, imagine searching for a 
house or apartment and having the 
realtor show off not aswimming pool 
or terrace but a mini-TV/theater room 
complete with ceiling-mounted con- 


cealed projector and wall-size screen 
behind a sliding panel. And imagine 
shopping for home video units in your 
friendly neighborhood furniture store 
and being able to select from amyriad 
of styles and designs. 

Most importantly, imagine feeling 
as much at home with all forms of 
alternative video as you now do with 
your conventional TV set... and en- 
joying them all the more because they 
fit into your life esthetically. 

Who said form always has to follow 
function? 


Do you have a video setup you’re proud 
of? Does someone you know? If so, we'd 
love to hear about it and see it. Send us a 
descriptive letter and a photo or two 
(Polaroids are fine) in either black and 
white or color. If we like your setup, we 
may want to feature it as the subject of a 
future Video Environment spread. Mail 
your material to The Video Environment, 
VIDEO Magazine, 235 Park Avenue South, 
New York, N.Y. 10003, and please enclose 
a self-addressed stamped envelope for the 
return of the photos. 


All Video Concepts 
projector heads are op- 
erated through a 
wireless remote control 
that may either be 
hand-held or mounted in 
a separate cabinet 
(shown above) along 
with controls for stereo 
sound, lighting 
dimmers, and other 
related functions. 


At left is the Concept 
5000 coffee table/ 
projector made 

of hand-rubbed, oiled 
walnut with recessed 
smoked-glass top 
and measuring 18 x 36 x 
36 inches (h/w/d). The 
unit has 4-speaker 
audio amplification 
and 82-channel tuning. 
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AKAI 8300 


The electronic 
viewfinder has a 
flip-up eye- 
piece; you can 
use one eye 

or both to 
frame your sub- 
ject, whichever 
you find more 
comfortable. 


TH E:>-AKA‘ 
Model VC-8300 
black-and- 
white video 
Camera is one 
of the newest to 
hit the consu- 
mer market. At 
the time we re- 
ceived a model 
for testing, its 
sales packaging had not yet been fi- 
nished and its warranty card had not 
been printed. We had to conduct our 
tests without the benefit of the 
Owner's manual (also not yet 
available) but found no difficulty in 
making the connections or operating 
the camera. 

The Model VC-8300 monochrome 
video camera has two basic con- 
figurations. There is the 16 mm C- 
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mount lens/optical viewfinder ver- 
sion, which retails for $395, and the 
step-up $595 version, which adds an 
electronic viewfinder and an 8:1 C- 
mount zoom lens. Both cameras 
share the same body and adap- 
tor/power supply. For purposes of 
this report, we used the electronic 
viewfinder and zoom lens as stan- 
dards because the camera as a whole 
is more balanced and easier to handle 
with the heavier zoom lens attached 


Video 27 


AKAI 8300 


(when the 16mm lens is used the 
Camera is unbalanced toward the 
back, and steadying the camera was a 
bit more difficult.) All observations 
refer to the camera equipped with the 
zoom lens except where specifically 
noted. 


Testing Procedure 

The test camera (serial number 
30422-00002) was received from the 
manufacturer as a pre-production 
model and testing on it was con- 
ducted in August 1978 in the Editor’s 
home and a television studio by the 
Editor and the Technical Editor. 

As with all consumer video 
Cameras, the Akai 8300 can be used 
with any VHS or Beta VCR, and we 
used two Quasar VCRs—Model 5000 
and the updated 5010 (see page 14 for 
the VideoTest on the 5010). Our at- 
home monitor was a Sony KV-1724 
Trinitron TV. 

The tests were designed to evaluate 
the picture and audio qualities of the 
camera, its requirements in the area 
of illumination, and its ease of opera- 
tion and general performance. 


Overall Performance 

Even without the instruction 
manual, making the connections was 
Straightforward and logical. We took 
the single audio/video cable from the 
camera and plugged it into the adap- 
tor box. Then we took the included 
cables and madethe connection from 
the adaptor box video out and audio 
out jacks to the VCRs video in and 
audio in jacks. The camera has a very 
nice feature—on-camera remote 
pause control—so we connected that 
plug to the remote pause jack on the 
back of the Quasar VCR. The last step 
was to plug the three-pronged AC 
power cord from the adaptor box into 
a suitable wall outlet. 

Once the connections were made, 
all that remained was to bring enough 
light into the room to make high- 
Quality black-and-white pictures. 
Akai told us that the equivalent of only 
9 footcandles of light were required, 
but as we have found in all of our 
other camera tests, that bare 
minimum illumination § will only 
Produce a bare minimum picture. We 
brought in two extra lamps and had 
plenty of light for all the tapes we 
made. 


Picture Quality 

The overall picture quality of the 
Camera is about equal to the other 
black-and-white cameras we've 
tested. However, the Akai had some 
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These photos show the front and back of the Akai camera equipped with the 
16 mm lens and optical viewfinder. The VCR pause control button 
is built into the top of the handle. The microphone’s above the lens. 


unique qualities that soon became 
obvious. For one, it had less lag—the 
retention of the previous image even 
after the camera has been pointed at 
another subject—than any _ other 
Camera we've seen; in fact, there was 
virtually no lag at all. Resistance to 
burning was also very high, making 
this camera a very durable VCR 
accessory, the kind of camera you 
can let the kids use without worrying 
that you'll find bright spots (burns) all 
over your picture when they’ve finish- 
ed. 

The reason the camera resists 
burns and has little or no lag, 
however, is that it requires a bit more 
light than other cameras we’ve used 
in order to produce a high-contrast 
video image. Once you have the right 
amount of light, though, the Akai 
delivers a very good picture. We 
measured the number of horizontal 
lines to determine resolution at a 
professional TV studio with the 16 
mm lens in place and came up with 
450 lines. These measurements were 
taken in the same manner employed 
in all our previous camera tests. 


Audio Quality 

Audio in the Akai 8300 is supplied 
by an omnidirectional microphone 
built into the front of the camera 
body. It picks up sound well from the 
front, sides, and even the rear of the 
camera. To isolate the audio subject, 
however, we would recommend the 


use of a separate mic, as the built-in 
mic will pick up all sound. The 
separate mic would plug into the 
audio in jack on the VCR.and would 
Override the audio from the camera. 

The quality of the sound was about 
equal to that of the other color and 
monochrome cameras we've tested. 


Ease of Operation 


To use the camera once the con- 
nections are made, you switch on the 
power on the adaptor box and put 
your VCR into the record mode. A red 
light on the adaptor box indicates that 
power is on anda red tally light onthe 
front of the camera glows. The tally 
light does not go on or off when the 
pause control is used; however, an in- 
dicator light in both the optical and 
the electronic viewfinders glows red 
when the pause button, located at the 
top of the handgrip, is pushed. We 
feel this is a good feature because it 
tells the camera operator whether or 
not the VCR is running but the subject 
does not know whether he is being 
recorded. One other thing to note 
about the pause control on the 
camera: As long as you leave the 
camera hooked up to the VCR, the 
camera pause button will control the 
VCR even though the camera’s power 
may be off. 

The camera itself is light and par- 
ticularly well balanced with the zoom 
lens attached. Focus and aperture 
rings and the only things that require 
adjustment before taping. When 
zooming, the focus can change a bit, 
so you may need some practice 
before you can zoom like a pro. 

Both viewfinders offer accurate 
picture framing. The flip-up eyepiece 
on the electronic version is an es- 
pecially nice feature because it allows 
the operator to use both eyes to frame 
the subject instead of one (which can 
get very tiring). The electronic view- 
finder also has a horizontal control 
knob on its side to steady the picture 
if it begins to roll. 


The power adaptor box is the go- 
between for the camera head and the 
VCR. A light tells you when it’s on. 


Maintenance 


Because this was a pre-production 
camera, as mentioned earlier, there 
were no warranty cards or other infor- 
mation included. We'll update this in 
the next issue of VIDEO in the For 
Your Information section; in the 
meantime, you might want to check 
with your dealer. We’re sure there's 
nothing out of the ordinary required 
to maintain the Akai VC-8300—dont 
drop it, leave it near heat, point it ata 
bright light source, get water on it or 
in it, subject it to sudden temperature 
changes. The case of the camera 
body is plastic and care should be ex- 
ercised at all times when handling the 
camera and the lenses. 


Conclusion 
The Akai VC-8300 is a very good 
general-purpose monochrome video 


camera. It has virtually no lag and 
high resistance to burn. The on- 
camera pause control is an excellent 
feature, and when combined with the 
viewfinder pause indicators, makes 
operation of the camera a snap; all 
you need to know right in front of your 
nose. 

The camera is well balanced with 
the 8:1 zoom lens in place, and it is 
very easy to operate. With the 16 mm 
lens the camera is a bit back-heavy 
and not as maneuverable. 


In general, the camera requires a bit 
more light than some other cameras 
we tested to get a good contrasty pic- 
ture. In the other areas of comparison 
to other black-and-white cameras, it 
was about equal. 

On the whole, the Akai VC-8300 has 
some very nice convenience features. 
It's a very attractive camera. o0e0 
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THE ATARI 
Video Computer 
programmable 
game system is 
among the most 
comprehensive 
on the market 
today in terms 
number IS of the number 

and variety of 
games offered. 


At the present time, the Atari library 
has twenty game cartridges con- 
taining more than 1300 game 
variations, and the firm plans to add 
more on a regular basis. 

The Video Computer console 
measures 23% x 4% x 13 inches 
(h/w/d) and weighs 6% pounds. The 
suggested retail price is $199.95, 
which includes the Combat game 
program cartridge, two joystick con- 
trollers, two paddle controllers, AC 
adaptor, and TV/Game switch box. 
Also available is anew keyboard con- 
troller (unavailable to us at the time 
we did our testing) and several new 
Cartridges that are played with the 
new accessory. The retail price forthe 
keyboard controller is $19.95. The 
retail price for Atari cartridges is also 
$19.95 except for the Indy 500 game, 
which comes with its own special 
Steering controller and retails for 
$39.95. 


Testing Procedure 

We received a console (serial 
number 24864J), paddle and joystick 
controllers, and a good selection of 
game program cartridges direct from 
Atari. Testing was conducted by the 
Editor and Technical Editor in the 
Editor's home in August 1978. The 
games were displayed and played on 
a 17-inch Sony Trinitron Model KV- 
1724. 


Overall Performance 

The Atari Video Computer can be 
used with any TV, color or black and 
white (though color is eminently 
preferable) as well as large-screen 
projection TVs. If you’re connected to 
an outside cable-TV system, as we 
were, you may have to disconnect the 
cable in order to get an interference- 
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free game picture. Coaxial cables are 
75 ohm while video games use 300 
ohm; althouth our Trinitron has an 
antenna switch that could convert to 
either, we did not get a clear picture 
until we completely disconnected the 
75 ohm cable. 

Once over that hurdle, we had no 
more problems. 


Picture Quality 

We liked the quality of the Atari 
game pictures. The background 
colors were brilliant, clear, and so 
varied we gave up trying to count 
them. Images and figures were clean 
and sharp for the most part. 
Sometimes, in fact, what we saw on 
screen seemed more like a graphic 
presentation than simply agame. And 
most important, we feel, the colors, 
images, and sound effects coincided 
so that they enhanced one another. 


Audio Quality 

When we tested the original 
Fairchild Channel F programmable 
game (VideoTest #1, Summer .1978 
VIDEO), we noted that the sound 
effects came from the game console. 
In the Atari system (and in the new 
System II version of the Channel F, in- 
cidentally), the sound effects come 
from the TV, which not only makes for 
a richer sound in general but allows 
for player control of the volume to suit 
personal preference. 

The Atari unit offers a tremendous 
variety of sound effects—from 
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realistic explosions and machine-gun 
fire to card shuffling and quick 
musical tunes. At all times, the sound 
effects matched what was happening 
on the screen, which made playing 
the games exciting and all the more 
fun. 

Since the sound on the Atari system 
goes through the TV, you can loop 
out of your set to your stereo. You 
won't get stereo sound, of course, but 
since the audio quality of the Atari is 
good to begin with it can only get 
better when heard from two speakers. 


power 


Ease of Operation 

With the exception of the plugs for 
the game controllers, all the 
operational controls for the Atari 
Video Computer are located across 
the top of the console and are clearly 
marked. They couldn't be easier to 
use; they’re all simple switches that 
are either moved to one of two 
positions or depressed and released, 
depending on their function. 

Two types of hand controllers 
come with the Atari unit—paddle con- 
trollers, used primarily with the ball 
games, and joystick controllers, used 
primarily with the action games. Both 
are very easy to operate—the knobon 
the paddles controller is turned left 
and right; the joystick is moved 
forward, back, left, right, etc.—and 
both have a red button that’s pushed 
to perform a particular function 
depending on the game being played. 
For this reason, we recommend tak- 
ing afew minutes to study the instruc- 
tions that come with each program 
cartridge. It’s no fun—and it’s very 
frustrating—to see things happening 


The Video Computer’s operational 
controls are located on the 

front of the console. In 

back are the plugs for the hand 
controllers and power 

cord, and on the bottom is the 
channel 3/4 select switch. 
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What you need to play the games: a 
program cartridge, an AC 
adaptor, and an antenna switch box. 


On the screen and not be able to do 
anything about them. 

There are also difficulty switches 
(One for the player on the right, one 
for the left) that can be used for hand- 
icapping or simply making the 
games tougher and more challeng- 
ing. Generally, position A is more dif- 
ficult than position B. 

One operational feature of the Atari 
unit was quite annoying to us. Accor- 
ding to the instruction manual, the 
unit should be turned off when inser- 
ting or removing a cartridge; but then 
a loud, unpleasant noise comes from 
the TV because it’s then set on and 
broadcasting an unused channel. The 
only remedy is turning the TV volume 
down and up again each time—rather 
an inconvenience, we feel. 


Maintenance 

Atari offers a 90-day parts and labor 
warranty on the Video Computer. 
After the 90-day period, the unit must 
be shipped, postage paid, to Atari for 
servicing. A check for a basic fee 
described on the warranty card must 
accompany each service order. 

In order to prolong the life of the 
game, Atari recommends that the unit 
be turned off before inserting or 
removing a game cartridge, that a 
game cartridge not be forced into the 
console, that no AC adaptor other 
than the one designed for the Atari 
system and supplied with it be used, 
and that the console and controllers 
be handled carefully—don’t lift them 
by the wires. 


Conclusion 

Atari's array of games and game 
variations is rather impressive, as are 
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the accompanying game-playing 
sounds. With so much to choose 
from, there’s bound to be something 
for everyone—from the kiddies to the 
most blase of adults. 

Once you get used to the individual 
game rules and the way the con- 
trollers are used, the games are fairly 
easy to play. And they can usually be 
pepped up considerably with the 
various difficulty options available 
according to the particular game. 

In addition, the colors were clear 
and sharp, scores and legends were 
easy to read, and graphics were very 
appealing in some cases. 

The only thing that bothered us was 
the awful sound we got when we turn- 
ed the unit off when inserting or 
removing a cartridge. The shut-off, 
apparantly, is necessary to save wear 
and tear on the unit, but saving wear 
and tear on the ears might be another 
matter. 0e0 


SOFTWARE 


SOFTWARE is the medium on which information is 
recorded, carried, and stored. In the computer industry, 
computer programs are software; the computers 
themselves are hardware. In the audio industry, 
phonograph records, tapes, cartridges, and cassettes 
are software; stereos and tape players are hardware. In 
the world of home video, videocassettes—both pre- 
recorded and blank—and videcdiscs, are software; 
videocassette recorder/players and videodisc players 
are hardware. 

On these pages in every issue of VIDEO we're going to 


cover the video software market as thoroughly as possi- 
ble. We’re going to keep you up to date on what's 


available and what's coming in both pre-recorded and 


blank tape. We’re also going to explore what’s happening 
behind the scenes in the software industry, and what 
these events and developments mean to you as a 
software consumer. In short, we’re going to be the “TV | 
Guide” of alternative television. | 

Video software is a new field—but it’s growing every 
day. VIDEO intends to watch, report on, and evaluate 
that growth. 


That Copyright Case 
..an Update 


The suit brought by MCA (Univer- 
sal Pictures)/Walt Disney against 
Sony, its advertising agency, and 
several retail Betamax dealers back in 
- 1976 hasn’t been in the news lately, 
but it hasn’t gone away. After several 
delays and postponements, the case 
is currently set for pre-trial hearing 
toward the end of the year, and the ac- 
tual trial is scheduled to begin in early 
January 1979. 

In essence, MCA/Disney contends 
that off-the-air recording of their 
copyrighted material is an infringe- 
ment of their copyrights and therefore 
illegal, that it results in a loss of 
audience and revenues from second 
sales and reruns, and that Sony and 
the co-defendants, by offering for 
sale the equipment that can make 
such recording and encouraging the 
public to use it, is PesRorai i for the 
violation. 

On the other side, Sony and its sup- 
porters contend that no copyright in- 
fringement occurs so long as the 
copyrighted material is recorded for 
the personal enjoyment of the public 
in their own homes and not for profit. 
Further, the use of the Betamax and 
other VCRs actually expands the 
viewing audience because it allows 
owners, in effect, to watch two 
programs. that had been scheduled 


for broadcast at the same time. In ad= 


dition, what’s broadcast over the 
public airwaves for home use is in the 
public domain, and the VCR is simply 
a receiver (like a TV set, stereo 
receiver, or audio recorder) that picks 


by RENA ADLER 


news 


up those broadcasts. 

There’s no way of telling how the 
courts will eventually rule on this 
case, or how long it will drag on. But 
whatever the outcome, the case has 
major implications for the home con- 
sumer in the area of software. 

First, if Sony wins, and off-the-air 
recording is judged a public right, 
there will undoubtedly be changes 
made in television programming. 
Right now, television (both broadcast 


and pay-cable) is usually the next 


medium to get feature films once the 
initial theatrical run is over. It’s possi- 
ble that the filmmaking studios will 
either cut down on the number of 
films offered for sale to television 
(including the variety of made-for-TV 
films produced each year) or raise 
their prices (to compensate for their 


supposed loss of revenue) to such a 


level that television won't buy. In- 
stead, the film studios might release 
their movies to the home video 
market, enabling them to be paid 
directly for each videocassette 
bought. | 


- reads: 


lf MCA/Disney wins, a whole new 
set of problems appears. It’s -not 
possible, at this stage of the game, to 
ban the sale of videocassette 


__ recorders, and it’s highly unlikely that 


VI ews 


the courts would so rule in any event. 
One alternative is to completely — 
revamp and redirect advertising for 
VCRs to play down the off-the-air 
recording capability and play up the | 
creative do-it-yourself possibilites of 
the machines. During the course of 
the year, we've noticed that a number 
of VCR manufacturers have already 
begun including “just-in-case” dis- 
claimers in their advertising and 
promotional material. One such dis- 
claimer from JVC, forexample, reads: | 
‘‘The legality of recording 
copyrighted material for private use 
has not been clarified at this time. By 
the sale of this equipment we do not 
represent that copyrighted material — 
can be recorded.” RCA’s disclaimer 
“Caution: The unauthorized 
recording of television programs and 
other materials may infringe the rights 
of others.” 

Another alternative is a surtax— 
either on the hardware (the VCRs 
themselves) or the software (the 
blank videocassettes used to make 
recordings)—which would go into a 
royalty pool for the copyright holders. 
The logistics of working this out seem 
mind-boggling. How much would the 
surtax be? How would the royalties be 
administered and distributed? Would — 
every program shown on television— _ 
from news and documentaries to 
feature films and series to children’s 
Saturday-morning cartoons—be 


eligible for royalty payments? And 
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what about the VCR owner ao really 
intends to use -his machine and 
videotape for creative purposes and 
not to do off-the-air recording? 
Since the court case has already 
been postponed several times, there's 
no guarantee that it will be tried and 


resolved in January, or even later in _ 
the year. But we'll be keeping you 


posted—whatever happens—on this 
very interesting situation. 


At Last— 
Videodiscs | 

When the Magnavox videodisc 
player (tentatively called MagnaVi- 
sion as we go to press) becomes 
available in limited markets atthe end 
of the year (and more widely available 
via agradual roll-out across the coun- 
try in 1979), videodiscs to play on it 
_ will be available from MCA (yes, the 
same MCA that brought the copyright 
suit against Sony). 

Called Disco-Vision, the discs 
themselves look very similar to LP 
recordings, except that they don't 
have any grooves. They’re double- 
sided—up to an hour on each side— 
and will cost from about $10 to about 


$15, depending on the material and 


the length of the recording. 

Since MCA is the parent company 
of Universal Pictures, Universal’s en- 
tire library of feature films will even- 
tually be available on the discs. 
Already announced is a large selec- 
tion of box-office hits and classics, in- 
cluding: 

The Sting 
Jaws 
Smokey and the Bandit 
American Graffiti 
Slap Shot 


from “The Sting” 


Psycho 

Diary of a Mad Housewife 
Sweet Charity 
Frankenstein 

Animal Crackers 

Car Wash 

To Kill a Mockingbird 

All Quiet on the Western Front 
Airport 

The Hindenburg 

Fellini's Casanova 
MacArthur 

Midway 

The Seven Percent: Selition 
Spartacus 
Slaughterhouse Five 

The Birds . 

For Whom the Bell Tolls 
Going My Way | 

Lives of a Bengal Lancer 
Duck Soup 

Animal Crackers 

The Bank Dick 
Earthquake 


Also available will be informational 
programs (a Jacques Cousteau un- 
derwater exploration series, for in- 
stance), educational programs (such 
as Jane Goodall’s National 
Geographic ‘“‘World of Animal 
Behavior” series), cultural material 


(such as “Museums Without Walls,” 


Opera, and ballet), instructional 
programs (such as golf lessons from 


' pro Gene Littler), all types of musical 


programs, and children’s features, in- 


cluding movies, cartoons, and learn-- 


from programs. | 

All of the titles and program areas 
listed may not be available during the 
initial limited-marketing phase of the 
player, but as the player market grows 
in scope, so will the videodisc market. 
Anyway, it’s a start. . 


from “Jaws” 
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On Off-Air Recording 

As everyone knows, the film- 
makers are very edgy about VCRs 
being in the hands of the public, 
and the possibility of people mak- 
ing money from home-recorded 
copies of programs originally in- 
tended to be played for the public 
by the broadcasters only. The 
copyright for the filmmakers is like 
a patent for inventors—it protects 
the owner of the original product 
against unauthorized copying for 
any reason without the copyright- 
holder's permission. With this in 
mind | can understand the fuss 
filmmakers are making about 


VCRs. 


Folks who have videotassette 
recorders have to realize the 
Original purpose behind the 
machines. The purpose is to make 
program schedules more con- 
venient, not build a personal 
library of off-the-air recorded 
programming .which violates 
copyright laws. 

lf folks want to build a video 
library, and do so inexpensively, | 
believe the videodisc is best for 
personal satisfaction, savings, and 
peace of mind. 

Again, | feel the videocassette 
recorder should be used only for 
home-controlled program 
scheduling of aired programs to fit 
personal viewing schedules, and 
also for making home movies. 

Gary E. Schultz 
Arcadia, Wisconsin 


.| believe that once a video 
program is broadcast to the public, 
they have the right to record it 
provided the use is for the home 
Only and one does not charge an 
admission. This concept com- 
pares to the recording of audio 


programs. 


If the movie studios want to stop 


people from copying, it’s up to. 


them to provide the necessary 
software. In my opinion, it is 
preferable to have pre-recorded 
material professionally recorded, 
anyway. 

Garry Kellerman 
Margate, Florida 


™Anyone have another opinion? 
— Software Editor 


A Legal Question 

It is obviously illegal to duplicate 
a pre-recorded videotape and sell 
that duplicated copy. However, is it 
legal to make a copy of a tape you 


have on a friend’s machine so that 
he can have a copy as well? No 
money has changed hands--he 
purchased the blank tape—but 
now two people have a copy of the 
same film for one price. Please 
clear this matter up for us. 
Don Brody 
Elkhart, Indiana 


® Technically, what you're 


suggesting is indeed illegal. When 
you buy ‘a pre-recorded 
videocassette, you’re buying the 
right to play it—not duplicate it. 
_ Think of a pre-recorded tape as a 
book: If you buy a best-seller in a 
bookstore, do you assume you 
have the right to print up adozen or 
so copies to give to friends for 
Christmas gifts? Obviously not. 
—Software Editor 


Tape Lengths—VHS 
I’ve heard a rumor that JVC 
plans on making a blank tape ina 
3-hour length for its machine 
which can be slowed down to 6 
hours. Any truth? 
Mike Defantis 
Queens Village, N.Y. 
@ it’s a fact that JVC will have a 3- 
hour tape out by the end of the year 
(we inquired about the proposed 
price but JVC hadn't determined 
the retail price as we went to 


press). As for using it in the two- — 


speed machines and slowing it 
down to 6 hours, we can only tell 
you that RCA, for one, has advised 
against it, apparently because in 
order to get the additional hour’s 
worth of tape on the cassette the 
tape is of necessity thinner andso 
there might be a problem in the 
slowed-down speed. Since we 
haven't seen or tested the tape yet, 
we can't comment further one way 
or another right now, but we will be 
looking into it. —Software Editor 


Tape Lengths—Beta 

| am the owner of one of Sony’ Ss 
first videocassette machines, the 
-SL-7200, a 1-hour machine. Of 
course, there are limitations to my 
machine but as a whole I’m very 
satisfied with its performance and 
picture quality in playback. | tapea 
lot of 1-hour shows from.TV butI’d 
like to get movies and other 
specials, too. I’d be very interested 
in any information you could give 
me on the 3-hour Betmax cassette 


that’s coming out this year along © 


with the cassette changer. 
Scott King 
Anoka, Minnesota 
™ The 3-hour Sony cassette (retail 
price $20.95) will only play for 3 
hours on a Beta II (slow speed) 
machine. The Model 7200 is a Beta 


| deck, so you’d only get 1% hours 
with the longer-playing tape. As 


for the cassette changer, market- 
ing had been postponed indefin- 
itely, but now it looks like it 


will be out in 1979. Inciden- © 


tally, if you plan to buy any pre- 
recorded videocassettes, be sure 


to specify that you'll be playing 


them on a Beta | deck to be sure 
you get a tape duplicated at the 


proper speed for playback. 
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Tape Woes—VX- 200 
If you could send me any infor- 


mation on how! canpurchasepre- — 


recorded cassettes for a Quasar 

VR-1000 using the VX-200 format, 
it would be greatly appreciated. 

Alan Eberle 

Middletown, N.J. 


| have a Quasar VR-1000 
videorecorder and have been un- 
able to find pre-recorded 
videocassettes. The cassettes for 
this recorder seem to be larger 
than the ones for Sony, RCA, etc., 


and | presume that is the reason | 


have not been able to find anyone 
who sells pre-recorded cassettes 


forit...Do youknow of anywhere 


| could go to get cassettes for my 
machine? 
Tina Placie 


Lima, Ohio 


mWe’'ve gotten many letters just 
like the two above from readers 
who are becoming increasingly 
frustrated in their attempts to buy 
pre-recorded programming forthe 
Quasar VCR. The reason they 
can't, of course, is that the Model 
VR-1000 is a non-compatible 
deck—it’s the only one that uses 
the VX-200 format—and it simply 
isn’t very cost-feasible for dis- 
tributors to do mass duplicating of 
tapes that can only be used in one 
machine. Some distributors can 
and will supply you with program- 
ming (though it may not be specif- 
ically what you were looking for), 
however, if you'll spend the time 
and postage necessary to track 


- them down. Our advice is to start 


by writing to the software adver- 
tisers in VIDEO and ask specifical- 
ly if they are able to supply 
videocassettes for your machine. 
You can also get a complete and 
up-to-date listing of software 
suppliers, plus the types of 
programs they carry, prices, and 
formats, by sending $3 to Video 
Programs/Index, 923 6th Street 
SW, Washington, D.C. 20024, and 
please mention that you saw the 
listing in VIDEO Magazine. — 
Software Editor 


james Bond on Tape? 
. Being a serious collector of 


“movie material from the James — 


Bond series, | am naturally in- 
terested in acquiring some 
videocassettes of these movies. | 
have for the last several months 
been trying to find whether United 
Artists has released the films for 


the videocassette market. Could — 


you inquire and see what the 
current, as well as future, status of 
these films are for release? — 7 
Michael Bauer 

Yakima, Washington 


Sean Connery and Rick van 
Nutter in “Thunderball.” Will 
James Bond films come to 

home video? Not quite yet... 


‘@According to United Artists, 


there are no plans to release their 
film library, or any substantial part 
of it, to the home video market 


either directly or indirectly in the 


immediate future. The same goes, 
in fact, for most of the other major 
studios. Only Allied Artists has 
committed its entire library to sale 
on videocassettes (see the 
Software section in the Fall 1978 
issue of VIDEO for a full report); 
and 20th Century-Fox has releas- 
ed alimited selection of titles tothe 
market through a middleman. The 
vast majority of other titles 
available on tape has been ac- 
quired piecemeal by distributors © 
or are in the public domain. — 

Software Editor | 


VIDEO welcomes your questions ~ 
and comments regarding 
software. If you have anything to 
ask, share, or complain about, 
drop us a line and let us know. 
Send your letters to Software 
Notes, VIDEO Magazine, 235 Park 
Avenue South, New York, N.Y. 
10003, and please be sure to put 
your name and address on your 
letter. 
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In order to make VIDEO—and software producers and distributors as 
_well—more responsive to your needs, we'd like to know your feelings 
about video software and your experiences with it. We'd appreciate it 
very much if you'd take a minute to fill out this questionnaire. (And please 


do so again even if you responded to our first Software Poll in Summer 
1978 VIDEO). 


_ @Please answer the following questions IF YOU OWN A VCR 
1. What brand of VCR do you own? . 


2. How many blank videocassettes have you bought this year? 


3. What brand have you bought? 


4. Where did you buy them (record store, department store, etc.)? 


5. Have you bought any pre-recorded videocassettes? 


, 6. What general type (feature films, music, sports, adult, children’s 
programs, etc.) have you bought? 


7. Where did you buy them (mail-order, department store, record store, 
etc.)? 


8. What general types of programming are you interested in buying in 
the future? | 


9. How do you feel about the price of pre-recorded programming? 


10. Have you had any difficulty finding either blank tape or pre-recorded 
cassettes? 


Any other comments? 


e Please answer these questions IF YOU DO NOT YET OWN A VCR 
1. Will the availability or unavailability of pre-recorded cassettes play 
any part in your decision to buy or not buy a VCR in 1979? 


2. What general types of pre-recorded programs will you be interested 
in buying? 


ae 


3. Would you rather buy in retail stores or through mail-order? 


4. What’s the most you'll pay for a pre-recorded cassette? 


Any other comments? 


pre-recorded 
 — Gape 


Please send this questionnaire to: Software Poll 
VIDEO Magazine 
235 Park Avenue South 
New York, N.Y. 10003 
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Directory of New Releases 


Starting with this issue, every 
issue of VIDEO is going to contain a 
comprehensive directory of pre- 
recorded titles in a _ variety of 
programming areas (including 
where-and-how-to-get-them _infor- 
mation, prices and formats, and, in 
many cases, a description of the 
program, its stars, and other pertinent 


Feature Films 


‘Magnetic Video, who brought 
-you the first 20th Century-Fox film 


package, has recently obtained | 


rights to duplicate and distribute 
the entire film library (more than 
500 films) of Avco-Embassy, in- 
cluding all to-be-released features 
within one year of the theater run. 
The first films to be made available, 


listed below, should be on the — 


market by the end of November in 
retail stores across the country in 
both Beta and VHS formats. Price 
is determined by length of the 
feature—$49.95 for a film that runs 
under 125 minutes; $69.95 for a 
longer feature. . 


Carnal Knowledge 
Jack Nicholson, Ann-Margret 
(in an Oscar-winning perfor- 
mance), Candice Bergen, Art 
Garfunkel; $49.95; rated R 

The Day of the Dolphin 

George C. Scott, Trish Van 

Devere; $49.95 

The Lion in Winter 
Katharine Hepburn, 
O’Toole; $69.95 

_ The Graduate 

Dustin Hoffman, Ann Bancroft, 
Katharine Ross; $49.95 


Peter 


- information such as running time and 


rating, if available. — 

If you’ve been under the impression 
that there’s not much in the way of 
pre-recorded software available on 
videocassettes—or that what is 
available is not worth knowing 


about—we think you’re going to be in’ 


for a happy surprise... 


The Sailor Who Fell 
From Grace with the Sea 
Sarah Miles, Kris Kristofferson; 
$49.95: rated :‘R 
C. C. and Company 
Joe Namath, 
$49.95: rated R 
Soldier Blue 
Candice Bergen, Peter Struass; 
$49.95: rated R 
Permission to Kill ! 
Dirk Bogarde, Ava Gardner, 
Bekin Fehmiu; $49.95 
Deadly Hero 
Don Murray, James Earl Jones, 
Diahn Williams; $49.95; rated R 
Bittersweet Love 
Lana Turner, Robert Lansing, 
Celeste Holm, Robert Alda, 
Meridith Birney-Baxter; $49.95; 
rated R : 
The Loves & Times 
of Scaramouche 
Michael Sarrazin, Ursula An- 
dress: $49.95 
Shoot : 
Cliff Robertson,. Ernest 
Borgnine; $49.95; rated R 
Summertime Killer 
Karl Malden, 
Mitchum; $49.95 


Ann-Margret; 


Christopher 


Elvis Presley 
Films 


For collectors of Elvis 
Memorabilia, the following films 
are available from both mail-order 
and retail outlets. All are full- 
length and in color, and are priced 
at $49.95 for Beta Il and VHS for- 
mats, $69.95 for Beta 1. 


Blue Hawaii i 
A 1962 film with Joan Blackman 
and Angela Lansbury 


Fun in Acapulco 
Made in 1963 with Ursula An- 
dress, Elsa Cardenas, and Paul 
Lucas 
G.I. Blues 
From 1960; co-starring Juliet 
Prowse 
Girls! Girls! Girls! 
A 1962 film with Elvis the center 
of too much female attention 
King Creole 
Made in 1958, 
dramatic role 
Paradise, Hawaiian Style © 
A 1966 film mixing romance, 
songs, and action 
Roustabout 
Made in 1964 with Barbara 
Stanwyck; a musical circus tale 


it’s Elvis in a 
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Chaplin Comedies 


These. collector's items are 
available in both retail stores and 
through mail-order firms 
(including some of our adver- 
tisers) in both Beta and VHS tape 
formats. Those under 2 hours in 
length are $49.95; those that run. 
longer are $69.95. 


The Chaplin Revue 
Contains three of his best short 
films: “A Dog’s Life,” “Shoulder 
Arms,” and “The Pilgrim.” 
Chaplin put it together himself 
in 1958, complete with original 
musical score and a personal 
prologue. 

The Kid/The Idle Class 7 
“The Kid,” with Jackie Coogan, 
is a Chaplin classic—a drama 
with comedy...in “The Idle 
Class,” Chaplin plays a double 
role. 

City Lights 
A silent film released two years 
after talkies arrived; Chaplin’s 
concession to. sound is the 
score he composed. 

Modern Times 
Another silent classic co- 


John Wayne 
Film Festival 


The films that follow come from 
National Telefilm Associates, one 
of the world’s largest independent 
owners and distributors of feature 
films. Eventually, more than 1400 
titles will be released to the home 
video market and sold in retail 
stores; here’s what’s available 
now... 


The Quiet Man 
Co-starring Maureen O’Hara 
and set in Ireland; a battle-of- 


Alfred Hitchcock 
Films 


The following films are early 
Hitchcock classics from the 1930s. 
They’re available from mail-order 
distributors (some of which are 
advertisers in VIDEO—see ads for 
addresses). Prices vary according 
to the length of the film and the 
tape. format—from $39.95 to 
$49.95. 
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starring Paulette Goddard, his 


wife at the time; Chaplin sings in 
this one. 

Monsieur Verdoux 
Chaplin’s only financial failure; 
an indictment of war PE ushy 
ahead of its time. 

The Great Dictator 
His first film containing 


The Man Who Knew Too Much 
(1934) , 
Margaret Lockwood, Peter 
Lorre, Leslie Banks; the original 
version of the 1950s film starr- 
ing Doris Day and Jimmy 
Stewart 
The Thirty-Nine Steps (1935) 
Robert Donat, Madeleine 
Carroll, Lucie Mannheim 
The Secret Agent (1936) 
Peter Lorre, Robert Young, 


dialogue; a satire on Hitler and 
one of his most popular films. 
Limelight 
Made with Claire Bloom and 
released at the height of the 
anti-Chaplin feeling in the U.S., 
it's the story of age giving way to 
youth. 


the-sexes film 
Sands of Iwo Jima 
The story of a tough sergeant 
and his band of brave Marines 
Rio Grande 
Co-starring Maureen O’Hara 
and directed by John Ford, an 
action film about the Cavalry in 
the old Southwest 
Dark Command | 
With Clair Trevor and Walter 
Pidgeon; it’s the Duke against a 
power-hungry land baron 
Wake of the Red Witch 
Wayne as a sea captain after 
sunken treasure 


Madeleine Carroll 

Sabotage 
Oscar Homolka, Sylvia Sidney, 
John Loder 

Young and Innocent (1937) 
Derrick DeMarney, Nova 
Pilbeam, Percy Marmont; 
released in the U.S. as “A Girl 
was Young.” 

The Lady Vanishes (1928) 
Michael Redgrave, Paul Lucas, 
Margaret Lockwood 


Sports Programs 


The following are all new to the | 


VCR market and will be available in 
retail stores across the country by 
the end of the year in both Beta and 
VHS formats. 


The Name of the Game is Golf 
A series of five 11-hour 


programs, each dealing with 


one aspect of the game— 
putting, short irons, medium 
and long irons, sand and special 
shots, woods and tee shots— 
with instruction given by nine 
PGA and LPGA professionals. 
Greatest Legends of Baseball 

A 11-hour program featuring 
highlights in the baseball 


Taking Care of 
Your Videocassettes 


Modern videotape is designed to 
last almost indefinitely. For one thing, 
materials used as coatings today are 


BITS & PIECES 


e Since Sony first began produc- 
tion of videocassettes for use with 
the Betamax and other Beta- 
format VCRs, some 10 million 
cassettes have been turned out. As 

of this fall, the pace has been 
stepped up to such a degree that 
Sony is now. producing ap- 
proximately 1 million cassettes a 
month! 


® The Xerox Corp. sees the.real 


future of the videodisc as a com- 
mercial storage and retrieval 
system, with home entertainment 
important but secondary. And ac- 
cording to Jack Goldman, senior 
vice-president, it’s going to be a 
big future. One of his predictions— 
that the entire contents of the more 
than 18 million books found in the 
Library of Congress will be stored 
on about 100 optical discs by the 
mid-1980s. 


blank tape 


virtually unaffected by time; they re- 
tain their signal strength for what 
could seem like forever. For another, 
tape backings (usually an anti-static 
carbon to reduce static electricity as 
the tape moves against the tape 


e The blank tape market is ex- 
panding steadily. New on the 
market are 1/2-hour and 2/4-hour 
VHS cassettes from TDK and Beta 
tapes from Ampex. Scheduled for 
marketing early in 1979 are both 
Beta and VHS cassettes produced 
in a joint venture by Memorex and 
Bell & Howell. 

e Recently introduced to the 
press is a new type of magnetic 
tape from the 3M Company. 
Called “Metafine,” it has an im- 
proved metal-particle formulation 
that greatly increases the quality of 
its performance. First out will be 


_Metafine audiotape. About two 


years away is Metafine videotape, 
which some say will give the kind 
of picture in playback currently 
possible only with broadcast- 
quality equipment. The only 
hitch—VCRs will have to be 
modified to accept the new tape. 


careers of Willie Mays, Bob 
Feller, Ted Williams, and Joe 
DiMaggio; $39.95 


Greatest Legends of Football 


A 11-hour program featuring 
highlights in the football 
careers of Otto Graham, Doak 
Walker, Paul Hornung, and 
Bobby Layne; $39.95 ; 


Greatest Sports Legends Vol. 1 


Featuring Eddie Arcaro, Joe 
Frazier, Jesse Owens,.and Sam 
Snead in a 1-hour program; 
$39.95 


' Forest Hills Tennis 


A 30-minute program with in- 
struction in forehand, 
backhand, volley, and serve 
technique; $34.95 


guides) and topcoat binders that hold 
the magnetic particles to the basecan 
withstand the most extensive use, 
which is why you can record on the 
same cassette over and over and over 
again without any loss of picture 
quality. 3 

But no matter how durable 
videotape is made to be, rough and 
careless handling can damage it. And if 
videotape is damaged, your picture 
suffers. 3 

The following is a list of guidelines 
on how to take better care of your 
videocassettes so that they last 
longer, perform better, and give you. 
many years of satisfactory service... 

e Of prime importance is keeping 
videocassettes clean and free of con- 
taminents. There’s absolutely no 
reason to open the cases 
videocassettes come packaged in 
and touch the tape inside. Finger- 
prints and body oils left on the tape at- 
tract dust and dirt, which can then 
deposit on the video heads and affect 
the quality of the picture. Besides, if 
you open a cassette case, there's 
always the chance that you won't be 
able to put it back together again 
properly. 

e When not in use, cassettes should 
not be kept in the VCR's cassette 
holder, as it’s not airtight by any 
means. Rather, they should be return- 
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ed to their Original sleeves or packag- 
ing cases or wrapped in plastic bags. 
® Contaminents within the recorder 


deck (room dust, tobacco ashes, food » 


crumbs, lint from paper and carboard, 
dog and cat hairs, etc.) can interfere 
with the intimate contact necessary 
between the recording heads and the 
videotape and result in picture 
dropouts in playback. Contaminents 
can also be abrasive, causing 
physical deterioration Of both tape 
and machine components. Since the 
VCR is the prime source of tape con- 
tamination, some extra care should 
be exercised to keep it clean. When 
not in use, keep the cassette holder 
closed and, if practical, protect the 
deck witha plastic bag or other cover. 

® To avoid possible case distortion 


over time, cassettes should be stored 
properly—which means either stack- 
ed up on a flat surface or, ideally, 
standing up on end as if they were 
books. 

¢ Extreme heat or sunlight, or 
sudden extreme changes of 
temperature or humidity, can also 
distort the cassette shells, and ul- 
timately the videotape inside. 
Videocassettes shouid not be left on 
sunny windowsills, on radiators, or in 
cars where heat can build up. And if 
cassettes have been subjected to 
abrupt environmental changes, give 
them some time to “rest” and return to 
normal before using them. 

e Although the plastic shells are 
fairly tough, they can be damaged if 
dropped or tossed around roughly. 


- can cause accidental 


More important, careless handling 
can cause internal misalignment of 
the tape. 

e If the videocassette doesn’t slip 
into the cassette holder easily, or if 
the cassette holder won't close 
smoothly, the cassette is probably not 


_ lined up properly. Rather than try to 


force it, remove it and try again. 

e Stray magnetism, if powerful and 
close enough to the videocassettes, 
erasure of 
recorded material. Although it’s not 
likely that this will happen in the 
home, it is possible—and the two 
most likely offenders are motors and 
loudspeakers containing large, per- 
manent magnetics. To avoid the off 
chance that this may happen, keep 
videocassettes several inches away 
from the magnet. And if you’re sen- 
ding a videotape of Junior's first steps 
to Grandma across the country, take 
the extra precaution of wrapping the 
cassette in aluminum foil before 
packing it up for mailing. 

-It's not very hard to care for 
videocassettes properly—most of the 
time you don’t even have to think 
about it. Butif you keep these few do’s 
and don'ts in mind, you'll find that 
you'll have better service, longer ser- 
vice life, and higher-quality perfor- 
mance from every videocassette you 
buy. 
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OUR COVER STORY 


Phil Periman, the creator of the video art 
you see on our front cover, has been active 
in the field for years. He has also worked 
with the WNET TV Laboratory, one of the 
leading organizations in promoting video 
as an art form. | 

The video image you see on the cover 
was produced in the following manner: 


Phil used two black-and-white video. 


cameras; a black-and-white monitor; a 
color monitor; a five-level, eleven-input 
video luminance keyer; two colorizors; 
and a one-level luminance keyer. The 
equipment was set up (see our diagram to 
better understand) so that one of the 
Cameras was focused on the head of our 
live cover model. The other camera 


was focused on the black-and-white 
monitor to create video feedback. The 
signal went from the “art” camera to the 
black-and-white monitor, where it was 
picked up by the “feedback” camera. 

The rest of the equipment was hooked 
up so that the signal was colorized, and 
then the feedback image was superim- 
posed over the colorized image. By ad- 
justing the amount of colorization, the 
level of feedback, the level of the colorized 
image, and the level of the colorized feed- 
back image, an enormous number of 
variations were created. 

The final images were then photograph- 
ed off the color monitor on Ektachrome 
2%-inch film. 


JVC RADIO/TV/ 
CASSETTE 


RECORDER 


Everything’s here but the kitchen sink! You can watch TV (and the picture 
is quite good), listen to the radio, or record and play audio- 

tapes. You can also mix and match the functions in a variety of intriguing 
ways—and, when used on battery power, carry it all around with you. 


And don’t worry—the controls look harder to use than they really are. THIS COMBI- 


nation portable 
black-and-white 
television with 
3-inch diagonal 
screen, AM/FM 
radio, and audio- 
cassette record- 
number [9 er (Model 3060) 
from JVC is one 
way to keep up 
with today’s on-the-go society 
without giving up your favorite forms 
of audio and video entertainment. 
anna OO The compact—12 x 15% x 5-inch 
ee er eee eee © (h/w/d)—and_ lightweight—11%- 
ee Gs wee ns ake CC pound—unit operates on AC power, 

batteries, and through an automobile 
cigarette lighter. The suggested retail 
price, including earphone, 
detachable TV hood, head-cleaning 
sticks, demo tape, and a variety of 
power cords, is $289. 
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JVC RADIO/TV/RECORDER 


Testing Procedure 

The Model 3060 combo tested 
(serial number 09354004) was receiv- 
ed new and unused from the 
manufacturer. It was tested in August 
1978 by the Editor and Technical 
Editor in various locations and in 
varying lighting situations. 

The purpose of the test was to 1) 
evaluate the mini-TV separately and 
2) determine how and how well it 
functions in tandem with the 


audiocassette recorder and radio. 


Overall Performance 

During the test period, we took the 
JVC combo unit into restaurants and 
Stores, into elevators, on the street, to 
the top of a tall building, tothe VIDEO 
Offices, and for a ride in a car. The 
three .components—audiocassette 
recorder/player, AM/FM radio, and 
VHF/UHF TV receiver—performed 


very well separately. When mixed, 


matched, and otherwise connected, 
they also performed well together. 
Most likely the person buying a 
combo unit like this one will be an 
audio, a video, or an audio/video ad- 
dict with some foreknowledge of how 
the three components can work 
together. But with the help of the 
detailed JVC instruction manual even 
a novice can have the Model 3060 
playing and recording in a number of 
different ways within a short while. 


UH i ee 
Cc i 


On one side of the unit 
are the power and 
auxiliary input plugs; 

on the other, the 
antenna connections and 
those TV controls 

not on the front. The 
attached TV antenna 
folds flat when not used. 
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Above, the unit with 

the detachable TV hood 

in place. It’s good 

for outdoor viewing if 

glare is a problem. 

At left, the bottom of 

the console. Those 

air vents should not be 

blocked, says JVC. 

At right, the battery 
compartment. 


Picture Quality 

The tiny TV produces its picture 
with a Braun glass vacuum tube, and 
it does it with instant-on capability. 
The resulting picture isn’t perfect, but 
considering that we didn't use the 
master antenna or cable 
connection—just the single telescop- 
ing rabbit ear with the unit—it was 
remarkably good. 

Optimum viewing, distance is from 
22 to 3 feet (our preference) in most 
lighting situations. When viewed in 
extremely bright natural light, the 
screen can be shaded to cut down 
glare with the included TV hood. 


Audio Quality 

What a pleasant surprise! You get 
monaural sound from this one- 
speaker TV, but you don’t have to 
listen too closely to hear a sound 
quality that’s better than what you get 
from many. standard-sized TVs. 
Moreover, because the one speaker 
produces the sound forall three func- 
tions, and the audio controls are in- 
terconnected, you can adjust the 
bass, treble, and general sound mix to 
suit your taste for the TV as wellasthe 
radio and audio recorder. 

Recording TV sound on acasette is 
easy and convenient with this all-in- 
One combo unit. The audio quality 
was very good; we couldn't hear any 
difference between the original and 
the playback of the TV sound we 
recorded. 

lf desired, an earphone, included 
with purchase, can be plugged into 
the console. When the earphone is 
used with any of the three com- 
ponents, the outside sound from the 
speaker is automatically muted. 


Ease of Operation 

The controls on this unit look for- 
midable at first glance, but they’re all 
very clearly marked on the console, 
carefully explained in the owner’s 
manual, and, once understood, very 
easy to operate. 

Several steps are required to watch 
the TV. First, the Selector switch has 
to be moved to the Radio/TV position; 
then the Band Selector knob has to be 
turned to the desired frequency— 
VHF channels 2-6, VHF channels 7- 
13, or UHF channels 14-83; and final- 
ly, the exact channel is tuned in using 
the rotary wheel under the screen. 
Once the proper station is found, 
some picture adjustment may be 
necessary, especially if the console 
has been moved since the last time it 
was used. The Brightness knob is on 
the side of the console along with Ver- 
tical Hold and Horizontal Hold; the 
Contrast knob is located on the front, 
and it’s especially helpful for tuning in 
a good picture outdoors as it offers a 
very widerange of contrast positions. 

There’s one other important TV 


control—the Picture Turning 
switch—and we found it to be a very 
clever and very convenient feature. It 
lets you flip the picture upside down 
or turn it to its rightside up, “normal” 
position, depending on the position 
of the console and your relationship 
to it. 

When a consumer purchases 
anything portable, one thing he 
usually wants to know if how long it 


can be expected to work on a batter. 


charge. We used six heavy-duty D 
batteries in the JVC Model 3060 and 
got slightly more than six hours of 
continuous TV operation. According 
to the owner’s manual, if two func- 
tions are used at the same time the 
figure would be cut approximately in 
half, while operating the set on and off 
for short intervals will extend the ser- 
vice life. You'll Know when _ the 
batteries are running down by the 
way picture will begin to get smaller, 
the tape speed will slow down, the 
volume level will drop and the battery 
level meter will indicate. 


Maintenance 

JVC covers this unit under a full 1- 
year parts and labor guarantee. 

As far as everyday maintenance is 


concerned, common-sense 
precautions should suffice. In addi- 
tion, care should be taken so that the 
ventilation slits on the bottom are not 
completely blocked or covered dur- 
ing use. And to prevent shock 
hazards, the unit should not be used 
in the bathroom while operating on 
AC power. 


Conclusion 

We had a lot of fun testing this 
product. We found the TV picture to 
be clean and sharp in most instances, 
the audio to be as good—if not 
better—than that of many standard- 
sized TVs, the radio and 
audiocassette recorder to be quite 
good, and the interplay between the 
three components adding a perfor- 
mance bonus. 

Obviously, it’s not for everyone. But 
considering everything that’s includ- 
ed in the console—full-range mini- 
TV, AM/FM radio, and complete 


audio recording capability, plus all 
the variations you can get when using 
the functions together—we think the 
JVC Model 3060 combo is a cost- 
saving product for those consumers 
who really enjoy owning and using an 
electronic “gadget” like this. 
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Photos 1 & 2: From “Merce by 
Merce by Paik” made with the Merce 
Cunningham dance company in 
1978 and broadcast on WNET. 
Photos 3 & 4: A before and after 
treatment of the poet from 

“Portrait of Allen Ginsberg’ show- 
ing a black-and-white image 

and its processed version. 

Photo 5: A synthesized video image 
from an exhibition of Paik’s 

work at the Bonino Gailery in New 
York, the first one-man show of 
video art ever held in that city. 
Photo 6: A synthesized 

video image from the artist's 
“Portrait of Allen Ginsberg.” 


by Ingrid Wiegand 


“WITH the new home video systems, everyor 
be an artist, because everyone can make his ¢ 
masterpiece,” says Nam June Paik, the first:and till 
one 2 of the foremost video absaed Bow who is 


thinkers since Marshall Mack ihiaa. cian 

pointing out that everyone will be able t 

- equipment to create a finished program that speak 
to his own circle of friends, one that refi cts. their 
own spate ina i Crealive ae | _ | 


THE VIDEO SCREEN 


the Korean-born artist has been doing since the early six- 
ties. Using some old television sets, he began by distorting 
broadcast images by placing large magnets and coils 
against the tubes. Since the electron beam that creates the 
TV image on the tubes is positioned by electronically con- 
trolled magnetic fields, the addition of Paik’s magnets and 
coils “warped” the pattern traced by the beam. “While 
everyone watched the same Johnny Carson, | watched a 
different one,” he says. As early as 1965, before video art ex- 
isted as an esthetic medium, Paik’s doctored television sets 
drew large and enthusiastic crowds in the Bonino art gallery 
on New York’s posh 57th Street. 

Gradually, as Paik continued to play with the technology of 
television, he moved from image deformation to image syn- 
thesis, creating video 
images from a com- 
bination of video 
Camera outputs, and 
audio and_ video 
signal generators and 
filters. In 1969, Paik 
and his friend and 
colleague, Shuya 
Abe, developed the a 
Paik/Abesynthesizer, 
a somewhat Rube- 
Goldbergian array of 
knobs, wires, and 
such components as 
surplus World War II 
audio oscillators. 
Nevertheless, its utili- 
ty for creating an 
almost limitless range 
Of images is_ still 


day, the Paik/Abe 
synthesizer remains 
an integral element 
of the complex and 
computer-controlled 
system of such in- 
stallations as the TV 
Lab of WNET-Channel 13 in New York. 

Paik believes that the future of home video is predicated 
on the individual’s desire to control his own program- 
ming. “Many of the video engineers who created the early 
video synthesizers used by artists have now been hired by 
different manufacturers to design video synthesizers for the 
home video market,” Paik says. He envisions these syn- 
thesizers as the modern player pianos, available with video 
and sound programs the viewer can play, but also equipped 
with controls that the viewer can manipulate to create his 
own effects. Home computers, Paik believes, are also part of 
the same picture. “Home computers need video more than 
video needs home computers,” he says. “Home computers 
and synthesizers are an imaginative use of the TV screen. 
After Gutenberg invented the printing machine, he printed 
the Bible. Now that we have home video equipment, we have 
to create a purpose for it.” That purpose, Paik believes, is: 
the individual’s control of the TV medium. 

“It is crucial that the new equipment is designed to 


Ingrid Wiegand is a frequent writer on video and television for 
various publications and a prominent video artist in her own right 
whose videotapes are shown throughout the U.S. and abroad. 
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remarkable. Even to- Ce — _ 


Video artist Nam June Paik seated in part of his 
installation at Germany’s Cologne Art Fair, 1976. 


provide random access,” Paik continues, “which is essential 
to achieve that control. The way television works now, 
access is totally controlled.” The viewer, Paik explains, can 
only watch something ata specific time, and he must watch 
it exactly as it is played, whether he is interested in all the 
parts or not. The news watcher who wants to check out 
sports must wait for the national news to finish. The viewer 
who wants to see the weather report must first watch the 
sports segment—not to speak of the commercials, which 
can only be passed over by a trip to the refrigerator or the 
bathroom. No more, says Paik. The real gift of the new 
technology is random access. 

“People invented home video recorders to shift time. Man 
has made machines that run around in space, but no time 
machines” until 
video,” Paik declares. 
Not only does video 
make it possible for 
the viewer to decide 
when he will watch a 
given program, he 
can decide how to 
watch it. Forexample, 
because some of the 
oe newer systems will 
have double-forward 
speed with con- 
tinuous image and 
ee. sound (as well as 
a slow-motion speed 
and a freeze-frame 
Capability), a home 
viewer can take a 
recorded program 
and pass quickly 
through the parts that 
don’t interest him, to 
the parts that do. Of 
course, the viewer 
can also subject the 
material to his home 
synthesizer, altering 
and colorizing the im- 
ages to suit his taste. 

But random access, Paik points out, also makes it possi- 
ble to reassemble taped material through editing. “The 
future of video art will be determined by editing,” he says. 
“Early video art was made with equipmentthat did not allow 
for editing, so the input and the output were the same thing. 
Art critics watched these boring tapes and decided that this 
was video art, but it was just closed-circuit TV. In the future 
what is video art and what is not will be decided by how the 
material is edited.” By the same token, individual master- 
pieces, Paik believes, will be made on home video editing 
systems. By recording his selections, the viewer can create 
his own version of the material. Paik does not see, forexam- 
ple, why people should not create their own versions of 
such classic films as Casablanca. Each viewer can decide 
what will, for him, be primary information, what he will 
watch the way it was made, and what he will treat as secon- 
dary input—dispensable background which can be omitted 
or passed through at double-forward speed. (The esthetic 
considerations involved don’t bother Paik. “Il am interested 
in humanizing technology, returning control over their 
technology to people. That is more important than esthetics 
now.”) (continued on page 65) 
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Q: 


| am a little confused. Sony is 
claiming that the new SL-8600 
recorder has 3-hour record and 
play capability, but they also say 
it runs at one speed only and is 
compatible with the other Beta- 
format machines. How can this 
be when the other machines have 
1/2-hour modes? 
Dan Noonan 
New York, N.Y. 
The Sony 8600 will record up to3 
hours with the new _ longer- 
playing L-750 videocassette. The 
speed of the machine remains the 
same; it’s the tape that makes the 
difference—it’s thinner and 
there’s more of it on the cassette, 
hence the longer record/play 
time. When this tape is played on 
the old 1/2-hour Beta machines 
(no longer being marketed since 
the one-speed decks have come 
out), it will yield 1%/3-hour 
record/play time. As far as com- 
patibility is concerned, the Sony 
8600 is compatible with all the 
new slow-speed Beta machines 
and with the X-2 (slow-speed) 
mode on the older two-speed 
machines. It is not compatible, 
however, with the original one- 
speed 1-hour-only Beta decks. 


Occasionally when I’m recording 
a program off the air | will get 
black streaks and a buzz on the 
audio when a title appears over 
the picture. What causes this and 
what can | do about it? 
N. Palma 
Ft. Worth, Texas 
This is a fairly common problem. 
It happens because the titlesona 
TV program or over acommercial 
are usually white or a bright 
color, making them the hottest 
part of the video signal. Although 
most titles used fall within the 
tolerance range of most VCRs, 
sometimes the signal is so hot 
going into the deck that its 
automatic gain control (AGC) 
reacts too fast and pushes the 
signal too far, resulting in picture 
or audio distortion. There's 
generally not much you can do 
about it, but you might try either 
adjusting your antenna or con- 
sulting with your cable-TV ser- 
vice if you’re a cable subscriber. 


| do not own any video equipment 
but I have quite a bit of still photo 
gear. Most recently | tried taking 
a photo off my TV screen with my 
Nikon I. On each photo I got a 
black horizontal bar in a different 
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by Wayne Hyde, Technical Editor 


spot. Is there any way not to get 
this? | notice that in the movies, 
when they shoot a TV set, they 
sometimes have the same thing 
happen, except that the black bar 
is rolling. 
Harold Kass 
St. Louis, Missouri 
The video signal transmitted to 
your TV set displays one full 
frame every thirtieth of a second. 
If you shoot at a shutter speed 
over 1/30 of a second you’ll get 
this horizontal bar in various 
parts of your picture, but if you 
keep the shutter at 1/30 or less 
you should be able to get good 
pictures. Think of it as 
photographing a waterfall: if you 
use a fast shutter speed you will 
be able to freeze the action; if you 
use a low speed the water will be 
too fast to freeze. 


Whenever | pause my VCR 
machine when viewing a tape | 
get a thin ripple in the picture at 
the pause spot. Is_ there 
something wrong with my 
machine or my tapes? 
David G. Sheehan 
Logan, Utah 
Many manufacturers, in their in- 
struction manuals, are caution- 
ing against leaving their VCRs in 
pause for longer than 2 to 5 
minutes, as this can stretch or 
distort the tape. We think the less 
time, the better, and recommend 
that a VCR shouldn't be held in 
pause longer than 1 minute if at 
all possible. 


Every now and then when recor- 
ding on my VCR I get CB radio in- 
terference on my sound track and 
breakup in the picture. | can’t im- 
agine what causes this. Any 
ideas? 

Jeffrey Kazlinkas 

Sarasota, Florida 
This sounds like a grounding 
problem, and the first thing todo 
is check to make sure your AC 
cord is properly grounded. If you 
have a 3-to-2 adaptor on your 
cord make sure the green wire 
hanging from the adaptor is 
securely fastened to the screw on 


the wall socket. Then, if 
everything looks right and you 
still have the problem, try another 
AC outlet. 


| have just purchased a %-inch 
Sony 2600 and am very pleased 
with it. | have been running into 
one problem, though. Some of 
my tapes will not go into record. 
Can you tell me what I am doing 
wrong? Is it my machine or my 
tapes? 
Robert McKean 
Brooklyn, N.Y. 
A: Every videocassette is supposed 
to come with a tab or “button” on 
the bottom. If the tab is in place, 
you'll be able to record on the 
cassette over and over again; if 
it's missing or has been removed, 
you won't be able to record on 
that particular cassette. This is 
actually an important safety 
feature that prevents accidental 
erasures, and it’s a good practice 
to remove the tabs on those 
cassettes you want to save so that 
you won't accidentally record 
new material over them, thereby 
erasing the old shows forever. In 
your case, the safety tabs are 
probably missing. All you have to 
do is put pieces of cellophane 
tape over the holes the tabs once 
covered. You should then be able 
to record on those tapes with no 
problems. 


Q: Iwas the owner of an RCA Selec- 
taVision in 1977 but recently 
purchased a Zenith recorder. | no 
longer have the RCA, but | do 
have thirteen tapes which | 
recorded myself. ls there any way 
| can have my _ programs 
transferred from my VHS tapes to 
new Beta tapes? 

Raymond M. Stairs 
Lowell, Massachusetts 


A: Any professional duplicating ser- 


vice would be able to make the 
transfer for you. For an outfit near 
you, check your Yellow Pages. 
Be prepared, though, for the 
possibility of some loss of picture 
quality in the process. 


(continued on page 63) 


Our Technical Editor will answer your 
questions and suggest solutions to your 
problems if you write. Address your letters 
to Technical Q & A, VIDEO Magazine, 235 
Park Avenue South, New York, N.Y. 10003, 
and please don’t forget to include your 
name and address. Letters can’t be 
answered personally, but we'll print as 
many as space allows. 
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THE TOSHIBA 
videocassette 
recorder/player 
(Model V-5310) 
iS a One-speed 
Beta _ Il-format 
deck compatible 
with all current 
Ye-inch Beta Il 
machines, that 
can record and 
play up to three hours on a single 
cassette. Its casing is made of metal 
and plastic, but it has a simulated 
woodgrain finish, making it the first 
consumer VCR we've seen witha total 
woodgrain “furniture” look. We think 
it's one of the best-looking decks 
around. 

Toshiba’s Model 5310 measures 7% 
x 19% x 15% inches (h/w/d) and 
weighs 43 pounds. The suggested 
retail price—including a blank I-hour 
Toshiba videocassette, remote pause 


see ee ff ae i a ae Bh 
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number 2O 


control, built-in clock/timer, and 
necessary installation cables—is 
$995. 


Testing Procedure 
The Toshiba deck used for testing 


One very nice feature—the 
antenna switch automatically 
drops down to the VTR 
position for playback. One 


the event excess moisture col- 


circle on top (see right) is 
lifted away and the flow 


be directed into the hole to 
dry up the condensation. 


All the controls are located 
on the front of the deck. 
The timer’s rather difficult 


to set but accurate. 


odd feature—in 


lects in the deck, the 


of a hairdryer must 


(serial number 91173228) was receiv- 
ed direct from the manufacturer and 
was new and unused. Testing was 
conducted inthe Editor’s home by the 
Editor and Technical Editor in July 
1978, and the same TV/monitor used 
for all our previous VCR tests—the 
sony Trinitron Model KV-1724—was 
used for this one. 


Overall Performance 

The Toshiba deck performed all its 
promised functions—it recorded the 
program we were watching, it record- 
ed one show while we were watching 
another, and when we _ set the 
clock/timer to record in our absence 
it did the job accurately. 

To check promised compatibility, 
we used a Sony Beta videocassette in 
our tests. It recorded perfectly with no 
problems. 


Picture Quality 

The Toshiba 5310 is a single-speed 
(the slow Beta II speed) machine, and 
in general we were very pleased with 
the quality of its recorded picture. 
When we compared the VCR’s 
recorded picture to the broadcast pic- 


ture of a videotaped show, by 
switching back and forth, we found it 
difficult to distinquish very much 


difference between the two—the 
playback was quite good. There was 
some noticeable graininess in the 
playback when we did the same test 
using a filmed program as the basis of 
comparison, but film is usually more 
grainy and not as clean to begin with 
so more dropouts and a loss of overall 
sharpness is to be expected. 


Timing Capability 

Toshiba’s 24-hour timer with 
separate A.M. and P.M. settings is 
built into the front panel of the deck. It 
displays in large red LED numerals 
that are bright and easy to read. 

It's not our favorite timer as far as 
setting is concerned. First of all, two 
hands are needed throughout the set- 
ting operation—one hand to hold 
down thetimer adjust key, two fingers 
of the other hand to advance the timer 
at the fast speed. If you go too far, too: 
fast, you'll have to go all the way 
around again. In addition, if you ac- 
cidentally only hit the Rest button 
(instead of both the Reset and Slow 
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buttons at the same time) or your 
finger slips off the Slow button, the 
timer automatically returns to 12:00 
A.M. (midnight) and you have to start 
again. 

Once you get past the logistics of 
setting it, however, the Toshiba timer 
was extremely accurate. We tested it 
at several “odd” times (6:16 P.M., 
11:48 A.M.) and were on hand to 
monitor it. We also set it to begin a 
recording, stopped it in progress, and 
immediately set it to begin another 
recording 2 minutes later. It worked 
perfectly. 

A nice feature of the timer is 
A.M./P.M. power indicators, two red 
dots to the left of the nubers on the 
clock panel. When one of these dots 
flashes, it means there’s been a dis- 
ruption in the power supply and the 
time should be adjusted. When the 
time has been reset, the dot stops 
flashing. 


Editing 

Toshiba’s Model 5310 has a pause 
key on the deck and a remote pause 
control with an 18-foot extension 
cord (not as long as some other 
decks). The remote unit looks similar 
to an inexpensive cigarette lighter 
and is extremely easy to use—just 
press the silver button on the top to 
activate the pause, press again to 
release it. Toshiba recommends not 
staying in the pause mode longer 
than five minutes to avoid damaging 
the tape or the recording heads; we 
think less time is even better. 

The edits we received with the 
Toshiba VCR, via both the on-deck 
pause and the remote, were very 
clean, with less than a second of in- 
Stability and picture breakup; they 
were, in fact, the most precise edits 
we’ve seen thus far on a consumer 
recorder. 


Audio Quality 

The audio quality from a recorder 
can be no better than what you hear 
coming from your TV set; recorders 
do not improve the sound. The only 
difference we heard between 
recording and playback with the 
Toshiba was the volume level—the 
audio was slightly louder in the 
playback. 

This deck has audio dub capability, 
which means that a new soundtrack, 
Or a voice-over, can be added to an 
existing recording—erasing the old 
soundtrack. To use this function, we 
first hit the Play key, then the Audio 
Dub key. The sound edits were very 
good, with almost no audible click at 
all. 
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Ease of Operation 

The operational controls for the 
Toshiba 5310 are all located on the 
front of the console, a design we like 
because it means the deck can be 
kept on a shelf or other narrow 
enclosure providing there’s enough 
room for the casette holder to open. 
We liked the operation of the cassette 
holder very much, incidentally; it 


Toshiba’s input and output 
jacks are found on 

a panel on the top of the 
back (above). The 

antenna connections are 
found on the back (left). 


The Model 5310 has an on- 
deck pause control 

and a remote. To use the 
remote, just press 

the silver button on the 

top to activate, 

press again to release. 


Opened slowly rather than snapping 
up (as for example, the Quasar 5010, 
evaluated on page 14, does). 

Toshiba’s counter and memory 
worked the same way, and as well, as 
other units we ve tested, and although 
the timer was not our favorite to set; it 
was very accurate. 

We discovered an excellent 
Operational feature in the course of 


testing this Toshiba deck: after a 
recording was complete and the tape 
was rewound, all we had to do to 
begin playback was hit the Play key; 
the antenna switch automatically 
dropped down from the TV position to 
the VCR _ position. Since this 
changeover has to be done manually 
on most other decks we've seen, we 
consider this a convenience. 

One other operation! feature—or, 
rather, the lack of it—is worth men- 
tioning. The Toshiba does not have a 
built-in de-humidifier to automatical- 
ly dry up any moisture that might 
collect inside the deck. Instead, 
there’s a small round disc on the top 
of the console that lifts off with a 
slight twist to reveal what looks like a 
small air vent. If too much moisture is 
present inside the deck, the unit’s 
moisture sensor would activate the 
standby lamp (the yellow light on the 
front of the console) and the VCR 
would shut down; you would then 
have to direct the flow of a hairdryer 
(Toshiba's instructions) directly into 
hole onthe top until the condensation 
is evaporated and the standby lamp 
goes off, indicating that the VCR can 
be used again. When we questioned 
Toshiba about this we were told that 
the company does not include the de- 
humidifier mechanism in decks 
scheduled to be imported to the U.S. 
although it is included in decks that 
remain in Japan; apparently itis more 
humid in Japan and Toshiba feels this 
feature is not needed in the U.S. 


Maintenance 

Toshiba offers a limited 1-year 
warranty with purchase of the Model 
5310. Within 90 days, parts are 
warranted against defects in 
materials or workmanship, and the 
manufacturer will repair or replace 
defective parts at authorized service 
centers without charge. From 90 days 
to a year, parts will be repaired or 
replaced, but there will be a labor 
charge. 

Also included with purchase is an 
Owner’S manual containing 
maintenance tips and a checklist of 
symptoms and probable causes. 


Conclusion 

The Toshiba 5310 Beta II deck does 
all the jobs it’s supposed to do ac- 
curately and well, gives a good sharp 
picture, and produces’ very good 
audio and video edits. In addition, it 
offers some special convenience 
features—such as the automatic 
switchover from TV to VCR for 
playback—that make it just a little bit 
easier to live with and use. 

True, the deck does have some 
disadvantages—the logistic difficulty 
of setting the timer and the rather uni- 
que de-humidifying. system, 
specifically—but overall we think it’s 
a very good machine. 0eO0 


DATA | 
| Date of test: July 1978 . 

_ Model: Betaformat V-5310 - 
uggested retail price: $995 (including blank 1-hour Toshiba 
videocassette, installation cables, remote Pause control, 
built-in timer) 

Accessories: 
_ 4-hour Toshiba videocacsetie $12. 95 
- 2-hour Toshiba videocassette—$16.95 
___: 3-hour Toshiba videocassette—$20.95 
Color video camera—$1700 
unction: record/playback on videotape 
Operational requirements: TV set or large-screen TV, video camera 
-__ (optional), stereo system (optional) 
‘ape format:'2-inch Beta 
Record/playback capability: up to 3 hours | 
Current compatibility: Saye, Sears, Sony, Zenith 


7% inches (height) 
19% inches (width) 
15% inches (depth) 

roe a3 Slog 


Limiter (audio): no 
_ AGC (audio): no — 
Auxiliary audio input: yes 
Pause control: yes 
_ Remote pause control: yes 
| Auto rewind: no 
Counter and memory: yes" 
Auto shut off: yes — 
Timer: built-in 24-hour A. M. /P. M. 
Moisture sensor: yes 
De-humidifier: no 
ome input: yes 


oe control: yes 

-. contro}: no- 

"counter and memory, VHF and UHE channel selectois, AFT, 
- TV/VCR selector, Eject, Stop, Rewind, Fast Forward, Play, : 
- Record, Audio Dub, Pause : 

Special features: audio dub, remote pause control, auto TV/VCR 
_. _ switchover for playback 


TEST RESULTS AND RATINGS 

Overall picture quality: very good 

Audio quality: good 

Timer accuracy: excellent 

ounter/memory accuracy: excellent 

Rewind time: 2-hour cassette—4 minutes 
Fast forward time: 2-hour cassette—4 minutes 
| Energy consumption: 65 watts © 

| Overall performance: very good 
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A New 3-Hour 
Zenith VCR 


Remote pause control and built-in 
electronic clock/timer are featured 
on the new model Beta II format 
videocassette recorder from Zenith 
(Model KR-9000) with up to 3-hour 
record/playback capability. Other 
features include a tracking knob to 
adjust picture “bending” in 
playback, one-button automatic 
rire. tuning... -and- digital 
counter/search control. 

Suggested retail price is $995. 


To receive additional manufac- 
turer’s information, circle No. 19 on 
our Reader Service Card. 


Video Brain 
“Expander” Units 


A pair of “Expander” units from 
VideoBrain Computer Company are 
now available to “increase memory 
storage and data access to the 
VideoBrain home computer,” accor- 
ding to the firm. 

With Expander 1, two standard 
audiocassette recorders can be 
used as mass data storage banks. In 
tandem with VideoBrain System 
300, it stores domestic finance data 
for easy retrieval and analysis; with 
System 400, the unit can augment 
the programmability feature; and 


with System 500, it makes possible 
access to large data banks via the 
Expander 2 remote module. 

Expander 2 connects to a home 
telephone, acting as an acoustic 
coupler to communicate with larger 
data banks. The unit affords im- 
mediate access to such information 
sources as financial data and news 
reports, and data is displayed onthe 
user's TV screen. 

Suggested retail price of Ex- 
pander 1is $175; Expander 2 is $325. 


To receive additional manufac- 
turer’s information, circle No. 38 on 
our Reader Service Card. 


Toshiba’s Computer 
TV: A New “ACT” 


It lets you, the viewer, pre-select 
up to sixteen different TV programs 
daily. It stores your choices in its 
microcomputer memory. It switches 
on for each program selection you 
made, changes channels, and 
switches off during non-viewing 
periods. It displays the entire view- 
ing schedule as you chose it—plus 
the time of day—on its 21-inch 
diagonal screen on command. And 
it can store up to eight programs in 
its permanent memory bank—the 
network news or a favorite soap 
Opera, for example—to be shown, 
like clockwork, every day. 

“It? is Toshiba’s Model C-2100 
ACT (for Automatic Channel and 
Time Programmer) color television. 


The suggested retail price is 
$949.95. 
To receive additional manufac- 


turer’s information, circle No. 23 on 
our Reader Service Card. 
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The Tele-Video 
Theatre System 


The Tele-Video Theatre 
projection-TV system uses a 19- 
inch diagonal color television (such 
as G.E. or other major brand) to pro- 
duce the image and project it witha 
three-stage precision glass lens 
system that’s cone-shaped and fits 
against the TV screen. The separate 
screens onto which the picture is 
projected are available in sizes of 4% 
feet, 5% feet, and 8% feet (measured 
diagonally), are washable, and can 
stand on the floor or be wall 
mounted. 
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Because of special modifications, 
the television receiver's picture can 
be turned upside down for projec- 
tion televiewing or rightside up for 
normal viewing. 


Also included are electronic 
remote control and a roll-about TV 
pedestal. 

The suggested retail price for a 
4\-foot system is $1450; a 5%-foot 
system is $1650; an 8%-foot system 
is $2395. All prices include the TV 
receiver. 


To receive additional manufac- 
turer’s information, circle No. 21 on 
our Reader Service Card. 


Quasar Color 
Video Camera 


Quasar’s Model VK-710 color 
video camera is equipped with an 
electronic viewfinder and advanced 
zoom lens (lens settings from f-2 to 
closed). It comes with a separate 
power supply unit, has an adjustable 
shoulder rest, built-in condensor 
microphone, and VCR _stop/start 
control that pauses the recorder 
deck right from the camera. 

The suggested retail price is 
$1200. 


To receive additional manufac- 
turer's information, circle No. 12 on 
our Reader Service Card. 


Scotch Unwraps _ 
New VHS Videotape 


With the arrival of a new VHS- 
format videocassette, in two 
lengths, the 3M Company now 
offers blank ‘'%-inch videotape in 
both of the major formats. 

The suggested retail price of the 
“Scotch” brand %-hour cassette is 
$17.95; the 2/4-hour length is 
$24.95. 


To receive additional manufac- 
turer’s information, circle No. 16 on 
our Reader Service Card. 
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NEW 
PRODUCTS 


The TST 
Audio Adaptor 


The TST (Total Sound Television) 
from Parallax Industries hooks up to 
the TV’s earphone jack and a stereo 
system so that the television’s audio 
can be played through the stereo’s 
speakers. It contains a matrix 
system that creates a stereo-type 
sound from the monaural output of 
the TV, and it can also be used with 
VCRs, radios, and audiotape 
recorders. 

The suggested retail price is 
$14.95 


To receive additional manufac- 
turer’s information, circle No. 45 on 
our Reader Service Card. 
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=special offer= 
Subscribe to VIDEO and... 


GET THE 1980 
_ VIDEO BUYER’S GUIDE 
ABSOLUTELY FREE! 


You’re into video? Then you need VIDEO, the first and only 
magazine to cover the home video market for you, the consumer. 
Become a subscriber now and get a year’s worth of VIDEO (4 in- 
formative issues for $6.00) delivered to your door. And as a 
special bonus, we’llsend you the 1980 VIDEO BUYER’S GUIDE— 
a $2.25 value—absolutely free! 


Look what a subscription gets you. Every issue of VIDEO will 
have the most accurate, objective, up-to-the-minute informa- 
tion available on VCRs, color TVs, video cameras, video games, 
projection systems, software, and specialty video items. Our staff 
of experts will be answering your technical questions, testing and 
evaluating video hardware, keeping you posted on 
breakthroughs in technologies, introducing you to new 
products. ..in other words, telling you just what’s going on in the 
home video market. 


Don’t wait. Use the enclosed envelope or the coupon below to 
become a subscriber now, and we’ll send you the 1980 VIDEO 
BUYER’S GUIDE as our present to you when it’s published next 
November. That’s an $8.25 value for only $6.00, and it’s the only 
way to keep informed about what’s happening in home video. 


the WHISTLE 


WE SAW THE 
WhistleSwitch 
from Universal 
Controls Cor- 
poration for the 
first time just 
after Christmas 
1977. The wire- 
less on/off re- 
mote control, 
which carries a 
suggested retail price of $24.95, was 
the focal point of adisplay inthe lamp 
department of a large New York City 
department store, and customers of 
all ages were crowding around 
waiting to get a turn to use it. In- 
trigued with the new novelty item, 
we made some inquiries. The result is 
the following test report. 


“oe eae Se 


number 2! 


Testing Procedure 

We received for testing an unused 
WhistleSwitch direct from _ the 
manufacturer. Testing was  con- 
ducted in July 1978 by the Editor and 
Technical Editor in the offices of 
VIDEO Magazine and in the Editor’s 
home, and the device was used to turn 
on and off TV sets of various sizes, a 
stereo, lamps, an electric coffee pot, 
and several other small appliances. 


How It Works 

The WhistleSwitch is made up of 
two components: the “switch,” a 
solid-state signal processor about the 
size of a cigarette pack but twice as 
deep, and the “whistler,” a smaller, 
hollow object, less than an ounce in 
weight and made of molded plastic, 
that fits into the palm of the hand. In 
Operation, the switch is plugged into 
any standard 110-volt household out- 
let, and a chosen appliance (or 
several appliances—all the lamps in 
One room, for example, so long as 
they don’t exceed a total power con- 
sumption of 400 watts) is plugged into 
the front of the switch. The whistler 
can be used up to adistance of 50 feet 
from the switch/appliance, and there 
is a “range-finder’” knob on the bot- 
tom of the switch that’s adjusted ac- 
cording to the distance. To turn the 
appliance on, the whistler is simply 
held in the hand and squeezed: an ul- 
trasonic signal is received by the 
switch and power is activated. To turn 
the appliance off, the whistler is 
Squeezed again. There are no wires, 
cords, or batteries. 
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Overall Performance 

We found the WhistleSwitch effec- 
tive and very easy to use. We en- 
countered only one. difficulty— 
determining the exact amount of 
force needed to squeeze the whistler 
and set up the remote signal. But this 
is a one-time-only problem; the same 
squeeze force turns all appliances on 
and off—from a little electric coffee 
pot and electric typewriter to a large- 
screen TV. 

We also found that, in actual usage, 
the distance between the whistler and 
the appliance/switch was not a 
critical factor; the approximate dis- 
tance was sufficient. When we used 
the whistler in the same room, we 
turned the range-finding Knob 
counterclockwise to /ess (meaning 
“less distance’); when we had the 
whistler in another room, we turned it 
clockwise to more. 

One other observation—the sound 
of the whistler seemed to irritate the 


Editors dog, but the discomfort 
appeared to be minor and fleeting. 


| The “range-finder” knob on the bottom of the switch should be adjusted ac- Maintenance 
cording to the distance between the whistler and the switch 


box. We found that no more than an approximation of distance was necessary Being molded plastic with no mov- 


ing parts, the WhistleSwitch is virtual- 
L ly unbreakable. But its size, weight, 

and construction make it a natural 
“toy” for dogs and toddlers if they get 
their teeth on it. It’s probably best to 
take precautions to keep it out of 
reach, but on the safety side even ifa 
child or pet does do some chewing, 
there’s no danger of electrical shock. 

Service, if required, is only 
available from the manufacturer. A 
90-day warranty is included with each 
purchase, and the unit will either be 
repaired or replaced when mailed, 
pre-paid, to Universal Controls inLos 
Angeles. 


Conclusion 

We used the WhistleSwitch with 
several different kinds of appliances, 
and on command the remote on/off 


If you use a triple plug, more than one appliance control worked perfectly as long as 
can be hooked into the WhistleSwitch at we squeezed the whistler with the re- 
the same time—all the lamps in a room, for example. quired force. 


But the manufacturer cautions that the 


combined power consumption should not exceed 400 watts. Thus, we think it might be a handy 


item to have around the house, es- 

pecially in certain situations—to 

avoid marital squabbles about who 

gets out of bed to turn the TV off at 

Left, the whistler itself. It’s a hollow plastic night, forexample, orto turn ona light 

object that emits an ultrasonic signal when squeezed. at the bottom of a flight of stairs so 
| you don’t have to walk in the dark. 
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If you do, the people who come into your store are 
potential customers for VIDEO Magazine. VIDEO 
brings first-hand information to the consumer; it 
tells him what products are available, what’s new, 
and what’s good. VIDEO is the only magazine that 
provides the consumer with the information, 
credibility and confidence to make the decision to 
buy a piece of home video equipment. And you 
should sell VIDEO because there’s profit in it for you. 

Your store is probably one of only a few in your 
area that deals in home video merchandise, so con- 
sumers are looking to you as a source of up-to-date 
information as well as equipment. VIDEO Magazine 
can turn your store into a home video center by 
supplying that extra dimension of credible informa- 
tion. 

You know that consumer confidence is not high in 
the area of home video. This situation is caused by 
the confusing Beta versus VHS format war, the lack 
of visible pre-recorded software, the lawsuit against 
Sony, and the highly competitive my-machine-is- 
better-than-yours advertising campaigns launched 
by the major manufacturers. Where is the consumer 
to turn for reliable evaluations and information? 
VIDEO! 


publication from wholesalers. 


ed you comply with the display an 
the formal 


RETAIL DISPLAY ALLOWANCE PLAN 


Dell Distributing, Inc., is pleased to announce that its Display Program now includes VIDEO published by 
Reese Publishing Company. This Display Program is available to all domestic retallers purchasing sald 


Under this Program you will receive payent for each copy of the relevant publication sold by you provid- 
reorder requirements of the formal agreement. To receive copies of 
etail Display Agreement which set forth all details, retailers purchasing from wholesalers 


In every issue of VIDEO consumers will find in- 
depth testing and evaluation of VCRs, color TVs, 
projection systems, programmable games, home 
computers, video cameras and other related video 
items—all hard information on which to base the 
decision to buy. In addition, we feature The Video 
Environment, Technical Questions & Answers, an 
8-page Software section, New Products, and more— 
all aimed at helping the consumer get more out of his 
video equipment. | | 

If you carry VIDEO in your store, you can do more 
than just sella VCR and say goodbye. You canbe the 
consumer's source of information, the place to buy 
software, and most importantly, the place to buy his 
next piece of home video equipment. 

VIDEO can also make money for you directly. In 
addition to doing nice things for your customers, it 
can make you a nice profit on every copy you sell. 
And if you take advantage of our Retail Display 
Allowance Plan (see below) you can earn an extra 
10% of our cover price as a bonus. 

Please use the coupon below to get more informa- 
tion about selling VIDEO in your store. There’s no 
obligation, just the opportunity to increase your 
home video sales and add to your profits. 


should write to Dell Distributing, Inc., 245 East 47th Street, New York, N.Y. 10017. Attention Circulation 
Manager. Each Program becomes effective after Dell receives and accepts the Retaller’s signed agree- 


ment. 


Mail coupon to: 
VIDEO Magazine 
235 Park Avenue South 
New York, N.Y. 10003 


Please send me more information about how | can make money by selling VIDEO Magazine in my home 
video store. Also please include information on Dell Distributing’s Display Program so that | can make even 


more money for every copy | sell. 


Name of store 
Address of Store 


City DENG eee ee ee Zi 
Phone number of store: area code ( ) 

My name 

Signed My position with store 


TechnicalQ &A 


continued from page 49 


Q: 


Can materials taped in countries 
where the PAL standard is used 
be played back in North America 
where the NTSC standard is 
used? If the answer to the above 
question is no, is there an alter- 
native? 
Paul Low 
Vancouver, Canada 
The simple answer is_ no. 
However, if you have some extra 
money and some extra room in 
your home, it can be done. What 
you'd have to do is buy both a 
VCR and a TV manufactured for 
the European market to the PAL 
standard. (Of course, they could 
only be used to play back your 
European-made tapes; they 
could not be used to record off 
the air in the U.S.) There’s alsoa 
difference in line voltage, so 
you'd have to step up the line 
voltage from the U.S. standard of 
110 volts to the varying standards 
of the European-made units. 

It's also possible to have the 
videocassettes duplicated and 
transferred from the PAL to the 
NTSC line-scan standard during 
duplication—but only if the 


Physical fitness 

is heautiful. 
beautiful. 
beautiful. 


Something beautiful is happening to 
girls. They are not just spectators 
anymore. They're into Physical Fitness. 
The results are simply beautiful when 
parents support the Physical Education 
orograms of their schools. 
The President’s Council on 
Physical Fitness & Sports 
Washingtcen, D.C., 20201 


PRE-RECORDED 
MOVIES AT 
HALF THE COST 


NOW you can trade in your 
pre-recorded feature movies at 
one half the original price! Yes, 
we will purchase any of your 
pre-recorded features, provid- 
ed they have been manufac- 
tured by a major lable 


duplicator and are in good con- 
dition! All you have to do to 
take advantage of the offer is 
purchase a replacement pre- 


recorded videocassette of 
equal or greater cost. 


Send for FREE 1000 title 
videocassette library catalog: 


GOLDEN 
VIDEOCASSETTE 
LIBRARY 
5415 BUTLER ROAD 
BETHESDA, MD 20016 
or call TOLL FREE 
800-638-8243 
Contact us for the name of your local 
dealer. For additional information, cir- 

cle No. 8 on Reader Service Card. 


i SR Ae A SC A SRR RR NES A RA a RS ARE ASS A TN SARE Sy WREST ASSESS SSE SAN RR SS SESE RARE SS SESE A STN NN a A LTE 


ONIN? VIDEO GUILD 
“Come Join Us"! 


OMNI VIDEO GUILD invites you to become an exclusive member of our exciting new ren- 


tal/purchase video tape club! 


We offer you a comprehnsive video library featuring a vast variety of selections which you can 
now RENT before deciding if you want to purchase, with all rental fees applied toward purchase 


pe of course! 


GMM VIDEO BWLD 
: P. O. BOX 81146 
: ATLANTA, GA. 30366 


; Name 


- Address 


State 


ci 


US! 


—Zip—__. . 


Send coupon and $2.00 (to cover postage and 
handling) for our super new catalog con- 
taining all the $ saving details. COME JOIN 
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Southern 
Audio Video 


Super Discount Prices on Video 
Equipment and Tape. 
RCA 
Southern 
List Price 
1095 925 
1295 1075 


VCT 200 
VCT 400 


Cameras 
RCA CCOO1 
Color 950 
BWO003 
B&W 350 


Blank Tape 
RCA VHS 
VK250 24.95 22.00 
VK125 we ae 15:50 
Write for info on Beta Equipment 
and Tape. 


Postage on Tape .25 per Tape 
Recorders & Cameras shipped 
UPS collect. 


Southern Audio Video 
P.O. Box 1344 Kenner La. 70062 


- VIDEO 
CASSETTE 


Purchase New or Trade-In 
Your Used, Legally Licensed, 
Beta Il and VHS Features ... 
(Including X-Rated) 


FROM 


49% /10%:: 


Hundreds of Top Quality, 
Legal Tapes. Send For Free 
Catalog and Exchange 
Information. 


For additional information, circle ae : 


No. 26 on Reader Service Card. 


DiSCOTAGMNICS FiLMg, dC. 


90 NORTH MAIN STREET 
CRANBURY, NEW JERSEY 08512 


CALL TOLL FREE 800 257-5108 


Guaranteed to Eliminate 
commercials in those 
Great Late Black & White 
Movies of the past... 
Automatically! 


Pe ople 


duplicating center has equip- 
ment for both standards, which, 
at this stage of the game, is not 
too likely on a large scale. 


| enjoy your magazine very much 
and wonder if you could answer 
an important question for me. 
Does the record speed ona VCR 
really significantly affect the pic- 
ture quality? 
David Ryznar 
Lancaster, New York 
Yes, it does ... and here’s why. 
There’s acertain amount of noise 
expected per given length of tape 
when recorded at normal speed. 
When tape is recorded at the 
slower speed, you're putting the 
same amount of signal on less 
tape—therefore the noise is con- 
densed, dropouts will be more 
pronounced, etc. | 
It's important to note, however, 
that some people prefer the 
slower speed because of its con- 
venience (no changing tapes for 
a longer program) and tape 
economy, and they don't find the 
slower-speed picture objec- 
tionable: 


Start 
ollution. 


Kids, cops, comptrollers. 


Butchers, bakers, businessmen. 
Mommies, models, mayors. 


Simply plug the “Automatic Commercial Killer’ 
into the video output and remote pause control 
sockets of your VTR and relax. “The Killer’ is at 
work for you, automatically putting your machine 
ee — _ into the pause mode during each commercial 
-  .. and station break. Saves money too....A 

oe . 2 hour 20 minute movie easily fits ontoa 

2 hour cassette with commercials 

- eliminated. Unique protection circuit 
limits pause duration to 5 min- 

utes max. after conclusion of movie, 
preventing unnecessary head & 
tape ware. Put out a contract for 
your killer today. Send check, 
nee money order (or unmarked bills) 
el & for $85.00 to: 


VIDEO SERVICES, INC. DEPT. A, 80 ROCK RIDGE RD., FAIRFIELD, CT 06430 


Yes, | want “The Killer.’’ Enclosed is my check for $85. | understand “The 
Killer’ works only on B/W movies and fits VTR’s with remote pause controls. 


NAME 22 201 a eo 2, ADDRESS 
2) 5% eee en a a eee eed eee ee f 8 0 cleat ee ae ee ee) | 


14 day money back guarantee. Please allow 2-3 weeks. 
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Violinists, vice presidents, workmen, 
waiters. 


People 
can 
Stop it. 


Keep America Beautiful 


re) t 
advertising contributed for the public good ; 


“GonOe 


Q: I had the heads on my recorder 
deck changed about a month ago 
and now | find | can’t play any of 
my old tapes—there’s so much 
distortion | simply can’t watch 
them. What happened? And what 
can | do about it? 

Allan Davies 
Macon, Georgia 

A: The problem can be one of two 
things. One, your old heads may 
have been misaligned (they may 
have come out of the factory mis- 
aligned, the machine was jarred 
in use, etc.) so that all the tapes 
made before the heads were 
changed will not play back the 
same way with the new heads. Or, 
two, your new heads were not 
aligned properly when they were 
replaced, resulting in the same 
problem. The thing to do now is 
make sure your new heads are 
properly aligned to _ factory 
specifications. If your old tapes 
still won’t play after the new 
heads are checked, there’s not 
much you can do except rerecord 
them all. a 
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continued from page 48 


Paik’s light hand at the video con- 
trols is evident in all his own tapes, 
which have been broadcast on public 
television and featured at virtually 
every major museum and gallery from 
New York to Sydney and from Tokyo 
to London. Practicing what he 
preaches, Paik’s tapes area vital, fast- 
moving collage of taped, broadcast, 
and synethesized materials. His 
“Global Groove” and “The Selling of 
New York,” regarded as Paik classics 
both here and abroad, combine such 
materials as Japanese Cocoa Cola 
commercials, tap dancers, dancing 
buildings, and segments from Paik’s 
earlier works, including his inter- 
nationally famous “TV Bra.” 

“TV Bra” (along with “TV Cello” and 
“TV Bed”) was created as a perfor- 
mance work for the respected avant- 
garde cellist Charlotte Moorman, with 
whom Paik has been associated since 
his earlier days aS a composer and 
performer of avant-garde music. (He 
studied for his PhD in music at the un- 
iversities of Cologne and Munich.) 
The “TV Bra” consists of two 4-inch 
TV image tubes in two 8-inch-long 
plexiglass boxes attached to clear 
plastic straps that literally form a 
brassiere. Moorman dons the “Bra” 
publicly at each performance with a 
good deal of elan, takes up her cello 
so that the image tubes rest on either 
side of the fingerboard, and proceeds 
to play a contemporary work. The 
“orograms” on the image tubes derive 
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Adult « 


Family 


VIDEO 
CASSETTES 


Dealer 
inquiries invited 
Write For Our Catalog. 
313 234-1313 


G-3163 FLUSHING RD. 
FLINT MICHIGAN 48504 


What is a “‘videophile’’ anyway? Well, it’s 
someone who owns a video cassette recorder (or 
sure wishes he did) and who sees the hobby of 
home video as a serious and enthusiastic pursuit. 


¥& |f you would enjoy buying all your tapes & 
equipment at discount prices— 


¥& !f you would like to contact other video tape 
hobbyists & collectors— 


> ani you see a large screen projection TV set or 
video disc player in your future— 


Then you should be among the thousands of 
video hobbyists all across the country and the 
world who are reading “THE VIDEOPHILE.” 
Published by and for home video enthusiasts, 
this bi-monthly magazine will keep you up to 
date on all the latest video developments, 
including the implications of the copyright law. 
Indeed, our editor has testified twice in the 
copyright lawsuit between Universal Studios and 
the Sony Corporation. Why not let him keep 
you posted? 


THE VIDEOPHILE is reader oriented. We do 
not deal in slick generalities, nor do we beat 
around the bush. We give you hard facts and 
brash opinions. You get the names and addresses 
of those dealers and other hobbyists that you 
want to contact. The current issue of THE 
VIDEOPHILE (# 16), among its many features, 
contains a listing of over 50 sources for legally 
available prerecorded tapes ... everything from 
classic feature films, shorts, and cartoons to 
“XXX.” Add to this our usual video news and 
chit chat, technical tips, pages of advertisements, 
letters, questions and answers, reviews, and 


ARE YOU A VIDEOPHILE ? 


BIG SCREEN COLOR TV 


WITHOUT THE BIG PRICE 


Sports, movies and all your favorite programs 
come to life with breathtaking color & clarity. 
Dynamite with TV games and video cassettes. 
It's a life size color experience. 


Now you can have a 4'4", 5’, 6’ or 7’ BIG 
SCREEN PROJECTION TV in your home using 
your 12” to 19” portable TV and our simple kit 
plans, video screens, precision lenses and 
accessories. 


If you’re not a do-it-yourselfer, select from our 
line of factory completed RCA, Quasar, etc., 
based systems at low factory to you prices. 


Factory completed systems (incl. TV) from 
$649. Kit systems (TV not incl.) from $249. Send 
$2.00 for info, plans and catalog to: 


US PROJECTION TV: DEPT. VM-W 
TRADE CENTER e 504 1ST AVE. NO. 
MINNEAPOLIS, MN 55403 
FOR DEALER INQUIRIES 
OR CUSTOMER SERVICE CALL 
AREA 612/339-2858 


that readers tell us is more eagerly awaited and 


more thoroughly devoured than any other - 


publication they receive. 


Don't rents, 
take our word for it! 


PLAYBOY February 1978, trumpeted: ‘‘The 
Videophile ... will tell you practically every- 
thing you want to know about this 
industry.’ 


THE WALL STREET JOURNAL on March 29, 
1978, announced: ‘The Videophile ... is a 


folksly aglomeration of readers’ tips, technical . 


tricks and recorded 


material...” 


requests to exchange 


Magazine, in its June 1978 issue, 
opined as how “The Videophile ... (is) ... 
filled with television gossip, news of VCR 
developments and classified ads...” 


6 BIGISSUES = $10! 
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SS 


vay \Whi es be ’ y~, 2003 Apalachee Pkwy 
Tallahassee, FL 32301 
O.K., Here’s my $10. Send me the next 6 issues. 
NAME 
ADDRESS 


Zar 


New . 


Convince me. Send a Sample for $2. 
much more, and you have a handsome package 


from anything that suits Paik at the 
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time—broadcast, taped, or live 
material—but the images are always 
synthesized by the miked audio 
signal generated by Moorman’s play- 
ing. 

This mixing of media sources is 
also something that Paik sees the new 
home-video person engaged in. 
Aside. from recording and 
manipulating broadcast programs, 
Paik sees the new home-video maker 
recording his own life on tape. Justas 
random access will create a 
revolutionary change in the nature of 
television (and undoubtedly give TV 
advertisers terminal heartburn for 
some time to come), so television 
@ Includes programs in 4” Beta, 1%” VHS, recording will change the individual’s 

Yo" EIAJ, 34” U-Matic cassette, 1”, and 2” perception of his own life. “Once only 


a Bl A GS a ee 3 ° royalty had recorded memories,” Paik 
The Videolog: Programs for General Interest If something's going wrong, says. “Now everyone can have them, 


THE 
NIDEOLOG: 


Programs for General Interest 


and Entertainment 1979 


FULLY ANNOTATED ENTRIES ON OVER 4,500 VIDEOTAPE PROGRAMS 
INCLUDES TITLES AVAILABLE IN ‘4° BETA; '4” VHS, 14” EAU: %” U-MATIC 

. 1°, AND 2” « COVERS THE ARTS, SCIENCES, HEALTH, SPORTS. 
SELFHELP—AND MUCH MORE « LISTS—IN A SEPARATE SECTION— 
MORE THAN 600 MOVIES NOW ON VIDEOTAPE « CONTAINS COM- 
PLETE SUBJECT INDEX 


EsselieNideo, Inc. 


@ Fully annotated entries on over 4,500 video- 
tapes in the arts, sciences, sports, self-help 
and much more 

@ Lists more than 600 movies available on 
videotape 
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fi & Entertainment 1979 it'll tell you. but our relation to childhood and to 
z Please send copies at $20 each g 1. Change in bowel or bladder habits. ; , 
Add 75¢ Be cpg ay ae Beioako 3. 2. A sore that does not heal. our past will change. Video, which in- 
ip cre eed a 3. Unusual bleeding or discharge. cludes the sound of what we record, 
ee ee eee pany Ce 4. Thickening or lump d tall to f t_Th id 
5 in breast or elsewhere. oes NO a OW US tO orge ‘ evideo 
g HM 5. Indigestion or difficulty artist Shigeko Kubota discovered that 
P Name r era acme ass : ete oe video even changes death, because 
; or i : Re ang eae Ie eens : with video we can play with levels of 
it vouhavenwarniiesianal, time, mixing the past with the present. 
g City/State/Zip a see your doctor. If it’s a | live most of my life with tape. Life 
& ; @ false alarm, he’l] tell you. is very inconvenient because we have 
5 ESSELTE VIDEO, INC. g Ran at EU no random access. If you view life as 
4 Spt aalest ern It’s what you don’t know tape, you see that it moves at a 
Edison, NJ. 08817 that can hurt you. different speed than we think. During 


ee ee childhood, time seems long and a lot 
of tape goes by. By the time 
childhood is over we find that most of 


the tape is wrapped up. That’s why 


American Cancer Society 


Enjoy Owning 


A Great childhood looms so large in our con- 
alan sciousness. 
Ft Paik’s ideas about time are ex- 


ws Collection pressed in a recent videotape called 

a “Merce and Marcel,’ where he deals 
with the presences of the living 
dancer Merce Cunningham and the 
deceased artist Marcel Duchamp, 
both of whom he holds in high regard. 
“We can play with time,” Paik says, 
“because in video we move ideas, not 
Objects. In the tape, Merce Cun- 
ningham dances on air, on Niagara 
Falls. In video, we avoid gravity, and 
that is another crucial effect of the 
new technology. 

“Universal gravity was challenged 
by Einstein,” Paik continues. “Video 
has challenged universal gravity. We 
have an energy crisis because things 
and people are heavy, and energy is 
required to move them over dis- 
tances. Wtih video, people will be able 
to talk, shop, learn, and do anything 
except eat and have sex, so that travel 
will no longer be necessary. Video is 
not competing with film or literature. 
The new video technology is com- 
peting with cars, and itis winning. As 
transportation gets more and more 
expensive, electronics will get 
Cheaper and cheaper.” 

Paik’s concern with transcending 
gravity has been expressed in a 
number of his art works, but never so 
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ular prices. To receive your Copy, 


o Programs available 


eds of great Vide 40 pages of fun at pop- 


catalog features 
send $1.00 today 
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456 Monroe Turnpike 


t. 13B ; 
Ae Connecticut 06468 


VIDEOCASSETTES 
V HS and Betamax 


Niles exclusive catagory listings meet your 
specific desires. Current theatrical releases, 
including “‘R” rated titles, feature length 
Classics, Sci-Fi, Mystery, Adventure, Horror, 
Cartoons, Westerns, Comedy & many more. 
FOR FREE CATALOG 
Call Toll Free 1-800-348-2462 
or write to: 


JA NILES CINEMA 


P-O. BOX 1576A - SOUTH BEND, INDIANA 46634 
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specifically as ina piece called “Anti- 
Gravity Video,” which used twenty 
television sets, or monitors, hung 
face down from the ceiling. In the 
dark, the serious viewer had to lie 
down and watch the images, which 
emanated from two tapes on two 
VTRs, each of which was connected 
to ten of the monitors. The arrange- 
ment of the monitors and the par- 
ticular editing, which is uniquely Paik’s 
made it appear as though there were 
more than two sources for the im- 
ages. These consisted mostly of 
fish—goldfish—moving leisurely 
from set to set, intermittently 
transformed by colorization and 
video synthesis, and intercut with 
visions of askywriter looping through 
the blue. It is typical of Paik that he 
designed it as a sky work in whichthe 
fish are in flight rather than as an un- 
derwater piece. 

Paik is often introduced in such 
terms as the “Father of Video Art”. 
Whether he is or not (and Paik is 
probably one of the last to care), no 
contenders have come up for the title. 
Certainly Paik’s ability to express his 
ideas in both his art and in words has 
made both enormously influential. He 
has been an adviser and consultant to 
such institutions as the Rockefeller 
Foundation and WNET’s TV Lab, and 
is a much-sought-after participant at 
the numberless conferences and 
symposia on television that regularly 
take place around the world. At the 
same time he is invited to appear at 
exhibitions like the quadrennial 
Dokumenta in Kassel, Germany, 
which brings together the most highly 
regarded artists in all media. 

Nevertheless, Paik’s work should 
never be taken too literally as an ex- 
pression of his ideas. While his broad- 
cast works will prove to be an exciting 
resource for the new generation of 
home-video makers to come, his “TV 
Buddha” reminds us that there are 
many levels to his work. For this 
piece, a fine 18th-century sculpture of | 
a contemplative Buddha, seated 
before a television camera, gazes into | 
the spaceless void of a TV screen at | 
his own image. It is a 20th-century TV 
screen, one of those pedestaled 
plastic globules into which a TV set 
has been installed. It is an existential 
joke. It is a statement about com- 
munication and energy. It is a work of 
art that makes no statement at all. Itis 
a profound philosophical statement. 
It is pure Paik. & 


Feedback 


continued from page 8 


We are the foremost mail-order 
service for Video Warehouse—the 
nation’s foremost video cassette 
duplicator. 


All types of movies available 


priced from $9995: 


e Family 
e Comedy 
e Classics 
e Adventure 
e Horror 
e Adult 


Send $2.00 for -catalog—de- 
ductible from your first order. 


VA 
VIDEO BUYING SERVICE 


P.O. Box 6231 ¢ Baltimore, MD 21206 


COMPREHENSIVE , 
VIDEO SUPPLY © 
CORPORATION | 
148 Veterans Drive, | 
Northvale, New Jersey 0764/7 #& 


Learn Chinese cooking at your convenience. 
Jane Woo’s 60 minute color videotape covers 
many of the essential techniques of “.. . the 
world’s most diverse cusine.” 


Like a personal tutor, Jane’s instructions and 
examples are available whenever you need 
them. 

Plastic Coated Recipe Cards accompany 
each tape, and allow you to prepare each dish 
she discusses. 


Jane Woo makes it look easy, but she 
should, after 10 years of teaching Americans 
the delights of Chinese cuisine — both in 
personal classes and on TV. 

Just a few of the dishes she covers in this 
tightly organized hour are: OYSTER SAUCE 
BEEF, SZECHUAN CHICKEN, PORK and 
BAMBOO SHOOTS, EGG DROP SOUP, and 
more. 


Available in Beta |, Beta Il and VHS 
Video Tech Productions 


P.O. Box 12855 
Kansas City, Mo. 64124 


Please send me_____copies 
of the Home Video Handbook 
@ $8.95 ea. i eee 
Postage and handling____ 
copies @ $1.05 per copy. 
N.J. residents add 5% 
sales tax. 
L) Check (: Money Order 
Total enclosed 

NoC.O.D’s, please. 


VCR Similarities = Name 


What’s the story on all these VHS 
videocassette recorders that look 
almost exactly alike but carry 


Address 
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The Spring 197 9 
Issue of VIDEO 


On Sale February 20 


At Your Newstand 


...with a feature story on VIEW- 
DATA. 


Viewdata is a British develop- 
ment which extends the 
capabilities of televisions well 
beyond what we’re used to— 
making it a source that can 
provide you an entire library of 
information, perform math- 
ematical calculations, access 
documented information, and 
even offer the potential to 
purchase merchandise from 
your home! 

Canada is gearing up for 
Viewdata now, and the 


developers are working for ex- 
pansion into the U.S.:- market. 
Find out about this new concept 


in television in the Spring issue 
i oe 
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different brand names? The ones I’ve 
seen that are very similar in exterior 
design include the RCA SelectaVi- 
sion 200, Magnavox 8200, and 
Sylvania 2400. Is this the same 
machine marketed under different 
brand names? 
Max A. Chapman 
Reno, Nevada 
Put very simply, the answer is no. Of 
course there are similarities among 
VCRs, just as there are similarities 
among audiocassette recorders and 
stereo receivers. Basically, all VHS 
machines use the same tape transport 
mechanism (and all Beta machines 
use their own tape transport 
mechanism), and many of the first 
models marketed by the various com- 
panies did tend to look similar... but 
there are individual differences from 
one brand to another: differences in 
overall picture quality, in circuitry 
(that accounts forvarying power con- 
sumption figures), in specialized 
features, in the relative ease or dif- 
ficulty of operation, in the placement 
of controls, in the general layout and 
design. And as more and more new 
models are introduced, these 
differences will become even more 
apparent. —Editor 


Sound Off 
I’ve read your latest issue of VIDEO 
from cover to cover and | was amazed 
at what’s coming out in the video 
market. But despite all these new im- 
provements, etc., there was nothing 
said about improving the sound quali- 
ty of the new TV sets. There were 
rumors that there would be 
improvements—are they only 
rumors? Will any of the new sets have 
provisions for hooking up to a stereo 
system? We've been waiting a long 
time for good-quality hi-fi TV sound— 
are we going to get it? 
Eugene Jakszta 
Lowell, Massachusetts 
There have been some improvements 
in TV sound recently in that several 
manufacturers have replaced the 
small, standard, economy speakers 
with better-quality systems (either 
single speakers or multiple com- 
ponents) in their high-end models. 
This does improve the overall audio 
quality, but broadcast sound, unfor- 
tunately, is still monaural. The only 
kind of hi-fisound you can get is a lo- 
fi one. —Editor 


On Videodiscs | 

I’m anxiously awaiting the 
videodisc. Not a VCR fan, | would 
rather buy the software pre-recorded 
than tape it myself. Also, the cost of 
the pre-recorded discs will be a lot 
less than the tapes. | hope not only 
movies will be available but also 
television series such as Star Trek, 
The Avengers, etc. 


WHAT YOU WANT TO WATCH — 
WHEN YOU WANT TO WATCH IT! 


FULL LENGTH, UNCUT VIDEO CASSETTES 


Academy Award Winner 
Madame Rosa 


$39.99 to $99.50 


La Grande Bourgeoise Gentlemen Prefer Blondes Mountain Lady 
G.I. Blues Mr. Mean 

The Agony and the Ecstasy Girls, Girls, Girls The Only Game in Town 
Anastasia The Gold Rush The Panic in Needle Park 
The Bandito The Grapes of Wrath The Paper Chase 
Beneath the Planet of the Apes The Great Dictator Paradise, Hawaiian Style 
The Bible Heckle & Jeckle Patton 
Blue Hawaii Hello, Dolly! Pay Day 
The Boston Strangler Hombre The Pilgrim 
Boy On A Dolphin The Hot Rock Rape Bait 
Bus Stop How Green Was My Valley The Razor’s Edge 
Can-Can How to Marry a Millionaire The Robe 
Carmen Jones How to Steal a Million Roustabout 
The Chaplin Review The Hustler The Sand Pebbles 

The Circus The Idle Class Secrets 
City Lights Joshua The Seven Year Itch 
Cleopatra The Kid Shoulder Arms 
The Day The Earth Stood Still A King in New York The Song of Bernadette 
Deputy Dawg The King and I State Fair 
The Detective King Creole Sunnyside 
The Desert Fox Kings of the Hill Those Magnificent Men in Their Flying 
Doctor Dolittle Limelight Machines 
A Dog’s Life The Long Hot Summer Three Coins in the Fountain 
A Day’s Pleasure The Longest Day To Kill A Golden Goose 
Fanny Hill vs. Lady Chatterly Love is a Many Splendored Thing Tora! Tora! Tora! 

A Farewell To Arms M*A*S*H Valley of the Dolls 
Fantastic Voyage The Marriage of a Young Stockbroker Vanishing Point 


The French Connection 
From The Terrace 
Fun In Acapulco 


Mighty Mouse 
Modern Times 
Monsieur Verdoux 


Von Ryan’s Express 
Voyage to The Bottom of The Sea 
A Woman of Paris 


MUSIC, DANCE, CHILDREN SHOWS, EDUCATIONAL, FOREIGN LANGUAGE 
PROGRAMS, FEATURE FILMS, CLASSIC AND ADULT ENTERTAINMENT 


For a complete catalog send a $2.00 check or money order to: 


Dept. 17WI8, 237 West 54th Street 


1 INTERNATIONAL HOME VIDEO CLUB, INC. 
New York, New York 10019 


International Home Video Club, Inc. is your legally authorized distributor for full color uncensored video cassettes, 
available for BETA and VHS " inch video systems, 


Credit Card Purchases call TOLL FREE 


800-225-2588 


In New York 212-541-9810 


Dealer inquiries invited. 


BE TA ' 7 : j S? Daily discount price quotations on video cassette recorders, video cameras, accessories, blank video 
or 6 cassettes and big screen video systems — Sony, RCA, Panasonic, Quasar, Toshiba, JVC, Zenith, etc. 


800-223-2388 


the Professionals— 
S&S TOLL FREE DISCOUNTS 


In New York 212-575-0210 
Major Credit Cards accepted. 


‘Video 69 


BRIGHT BAWDY MUSICAL... an R rated parody that brings welcome comic reliet 
Bruce Williamson PLAYBOY 


HE 
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by 


A 


: 


MUSICAL 


pice cemionexanert te Firat TUDO TUSICRL 
DIANA CAN 


= STEPHEN CINDY BRUCE CANOVA 
swese NATHAN WILLIAMS KIMMEL “star oF soa 


BUY your 
CASSETTE NOW and 
INVITE Guests 
to your PREMIERE 


Call your local dealer 
or order from 


THE GOLDEN 
VIDEOCASSETTE LIBRARY 
5415 Butler Road 
Bethesda, Maryland 20016 
(301) 656-7343 
or TOLL FREE 800-638-8243 


To order send check or money order in 
the amount of $65.00 to the above ad- 
dress or charge 


O American Express O Master Charge 
O VISA/Bank Americard 
Account # 
Expiration Date 


Signature 


Ship to Adress 
name 


address 


city 
state, Zip code 
VHS. G 


BETA 2 
MAKES “HAIR” FALL FLAT 
No sales to minors 


Jack Nicklaus 
is ON OUr team. 


Athletes vs. MS 


National Multiple Sclerosis Society 
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FOR THE FIRST TIME. .. 


VIDEO 
RENTALS. 


Here's a Golden 
Opportunity to 
join Golden Tape’s 
growing nationwide 
video tape rental 
library network 


WE OFFER TOP TEN MOST 
POPULAR HITS FROM SIX 
EXCITING CATEGORIES 


Animated Adventure 
Sports Spectaculars 
Rock Flash Pop Music 
Country Music 

Classic Cinema Drama 
Comedy Film Classics 


One of nation’s laraest 
lab facilities assures 
_ immediate availability 


DISTRIBUTOR PACKAGE 
AVAILABLE 


GOLDEN TAPES 


336 Foothill Road, Beverly Hills, CA 90210 


CALL (213) 550-0659 


VIDEO CITY 
HOME ENTERTAINMENT CENTERS 


We have the World’s 

Largest Pre-Recorded 
XXXX 

Adult Video Library 


Exclusive suppliers to 
the Adult Motel Industry 
now sell direct to you, at 
low distributor prices. 


Send $2 for complete listing 
refunded with First Order. 
All Formats, Yes, Quasar 1000, too! 
Lowest prices on VTR’s, giant screen TV. 
VIDEO CITY 
13844 San Pablo Avenue 
San Pablo, CA 94806 


Franchise Dealer Inquiries Invited. 
Our Program Makes YOU Money! 


Being very satisfied with all 
Magnavox products | own (from Mx 
receivers to the Star System televi- 
sion) and a loyal customer, | would 
only consider the Magnavox player. 

Randall V. Adams 
Palm Beach Gardens, Florida 


How We Buy Our VCRs- 

In the Fall issue of VIDEO we invited 
readers to write and share their 
reasons for making a particular VCR 


| purchase and their general buying 


experiences. The following are three 
of the letters we received on the sub- 
ject. As you'll see, there are many 
reasons consumers Choose one VCR 
over another—including dogged 
perseverance and sheer luck. — 
Editor 


Over the past six months | have 
been reading all the information | 
could find onVCRs. VIDEO Magazine 
was most helpful. In fact, | postponed 
a buying decision when | read in the 
Fall issue of the soon-to-be-marketed 
programmable RCA _ SelectaVision 
VCT-400. 

| purchased the first one received 
by my dealer. And after several days 
of recording | couldn't be more pleas- 
ed with my choice. The recorder’s 
performance is even better than | had 
expected. 

| based my decision primarily on 
my enthusiasm for the programmable 
feature and yourSummer issue test of 
the original SelectaVision. In short, | 
found your magazine of great 
assistance. 

G. Gray Wendell 
Birmingham, Alabama 


Let me congratulate you on your 


- magazine. It’s just what's needed to 


educate not only the public but also 
the people responsible for the selling 
and distribution of these wonderful 
videocassette recorders. 

| am disheartened by the lack of 
knowledge and enthusiasm shown by 
the salesmen in the big department 
stores in New York. When the 
recorders first came on the market | 
went to several of the large stores to 
ask questions about the VHS and 
Beta systems as | was interested in 
obtaining the best one for my needs. 
But it seemed that | was imposing 
upon the salesmen’s valuable time by 
even asking about a videocassette 
recorder. Naturally, | was dumb- 
founded by this kind of reaction from 
the personnel of a reputable store. 
But that wasn’tall. Atone store where 
the TV reception was so bad | was un- 
able to see a picture, the salesman 
shrugged it off with a remark like, 
“Come again when the reception is 
better’—as if I’m supposed to know 
when theirhookup will be completed. 

Needless to say, my antagonism 


CLASSIFIEDS 


VCR headcleaning kits $13.95 postpaid. 
Send check or Visa/Mastercharge number 
and expiration date. Northern Lights 
Video P.O. Box 626 Pacific Grove 93950 


Giant Screen T.V. parts, plans or pre- 
assembled. Low prices, superior quality. 
Werner-Freedman, Box 644, New York, 
N.Y. 10009. Retail, Wholesale. 


RCA video recorder VBT-200, $900. 
Toshiba color camera IK-12, 1,500. (803) 
639-2225 P. D. Splawn Rt. 1, Box 90 Cen- 
tral, S.C. 29630. 


VIDEO CASSETTES: sports, H’wood 
classics, cartoons or adults. VHS or BETA 
formats. Specify catalogue. Call (313) 294- 
8205 VISA, Mastercharge O.K. Mich. 
Cinema Systems 23108 Hoffman Ave, St 
Clair Shores, Mi 48082 Dept V 


Video cassettes from your 8 or Super 8 
films. VHS or Beta. $30/1 HR (1200 feet), 
$60/2 HR(2400 feet). Send film and check or 
M.O. to W. Koch, Box 381, Daggett, CA. 
92327 


CANADIANS! Your Video Headquarters in 
Canada! Free Catalogue! CINEMA 
ENTERTAINMENT, 4-10228 - 97 St., Ed- 
monton, Alberta T5J OL8. 


Send for your free Video Action Library 
catalog. Specialized programs too unique 
for broadcast television. 

World Television 

1204 West 27th St. 

Los Angeles, Calif. 90007 


Video recorders, all formats, cameras, 
accessories, modifications, new, used. 
Catalog $1.00, refundable first order. IAE, 
Box 43, Lafayette Hill, PA. 19444 


DISCOUNT VIDEO TAPES Save hun- 
dreds of dollars on your video library. 
Ampex, RCA, TDK, Sony, and Scotch 
tapes. Send for free price list. These are 
definitely the lowest prices available. 
Video Tape Rack Box 234, Herald, Ca. 
95638/Tel. (209) 748-2616 


DIRTY HEADS!!! 


Keep Videocassette Recorder heads clean 
for long tape life & best quality. 
Frequent Use Of ‘Pause’ Clogs Heads 
Do-it-yourself kit & instructions for 
VHS’ & Betaformat $3.95 + .75 postage. 
SPATZKRESS, INC. 32 Highwood Ave., 
Englewood, N. J. 07631 


SIGN 


SSS’ 
advertising contributed ° 
for the public good 


The American Red Cross. 


With each issue of VIDEO Magazine, we will run a classified 
advertising section. This section will provide an inexpensive 
way of offering goods and/or services to our readers. There will 
be two types of classified ads: regular and display. The 
“regular” Classified ad will cost $2.00 per word (15 words 
minimum) and will be set in one type face without bold or 
italics. Copy for such ads should be submitted either typed or 
printed clearly and payment must accompany the order. Dis- 
play ads will cost $50.00 per inch (1 inch minimum) and must 
be supplied as camera-ready art. Again, payment must accom- 
pany the order and no agency discounts or commissions can 
be taken on such classified advertisements. 

The Publisher reserves the right to refuse to print any ad 
deemed unacceptable. No “regular” advertisements will be 
allowed for the exchange, rental, trade, or sale of videotapes 
due to the potential problem of copyright infringement. 
Legitimate tape retailers, however, are welcome to advertise in 
the display section of the magazine provided they file 
documentation with the Publisher as to their source(s) of sup- 
ply for the tapes they sell. 

No advertisements will be accepted that list discount or cut- 
rate prices for hardware or software; however, ads can include 
copy that indicates that such prices are offered and invites 
readers to inquire. 

No advertisements will be accepted for knives, guns, replicas 
thereof, or any other kind of weapon, whether used for an 
offensive or defensive purpose. 

If you w -uld like to place a classifiea ad in VIDEO Magazine, 
use the coupon below. Please enclose your check, made out to 
VIDEO Magazine, with your order. 


Send to: CLASSIFIED 
VIDEO Magazine 

235 Park Avenue South 
New York, N.Y. 10003 


Please enter the classified advertisement shown below in the next 
issue of VIDEO Magazine. 
Number of words in advertisement: 
| have enclosed $ 


to cover the cost of inserting this ad. 


(please print clearly) 
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can even use a classified to ask 
- where it, can. be found. — 


if you re a dealer, theo dnasitiok 


: section is an ¢ outstanding adver- 
 tising alternative. For only $2.00 _ 
per word, you can reach an 
~ audience or 150, 000. home. video - -_ 
: enthusiasts with > your message 
about video hardware, s Services, or oe - 
accessory products. - 
» >For details on to Wee — 
~ VIDEO’s classifieds work for deh ee 7 
oe page ce : 


toward the salespeople was immense, 
and if| had not been as persevering as 
| was, | might not have bought the 
machine | eventually ended up with. 
What |! did was go toaplacein thecity 
that specializes in video equipment, 
and although the knowledge they 
evidenced was perfunctory and 
Superficial, and again | felt | was im- 
posing on the salesmen’s. time 
although | had put a deposit down on 
a JVC Vidstar, | bought it. 

When | took my Vidstar home with 
me | wasn’t quite sure | had made the 
correct decision as | had not been ful- 
ly able to see any of the other 
machines in operation. However, now 
| can state that my machine does 
everything | want it to plus so much 
more than the printed word can in- 
dicate. 

| relate this story because | feel 
there is tremendous blame either on 
the part of the manufacturers or the 
salesmen who are supposed to have 
at least some knowledge and 
enthusiasm about the machines be- 
ing sold in their stores and whose 
salaries depend upon people like me 
who are honestly trying to make a 
truthful comparison between 
machines. | only hope that pressure 
will be put on both the manufacturers 
and salesmen through your magazine 
in this regard so that the benefits and 
uses of these wonderful and effective 
machines will be properly 
demonstrated. 

John Franken 

Brooklyn, N.Y. 
Mr. Franken’s letter speaks for itself. 
Unfortunately, his experience is not 
an isolated one, as we ve learned both 
from other readers and from the 
reports of staff members who are 
regularly sent to ‘play dumb” in retail 
stores. Much has to be done in the 
way of education on the _ retail 
merchandising level, obviously. — 
Editor 


.. .My reason was somewhat finan- 
cial. The dealer | purchased my RCA 
VBT-200 from carried many models; 
therefore | had a good initial choice. | 
did not want a 2-hour machine, 
however, so that left me with the 
Magnavox and the RCA. The RCA 
was about $100 cheaper, and 
although the salesman told me that 
particular model was no longer being 
manufactured | was sold on it and the 
lesser cost. 

| made the purchase about two 
months ago and am very pleased. My 
machine records with a better picture 
than my TV produces on its own. If | 
have the TV only on, the picture is not 
as good as when | run it through the 
VCR. So I’m very happy with my 
“blind” purchase. . 

David L. Kight 
Shelton, Washington 
& 


INVITE THE GREATEST 
ENTERTAINERS OF ALL TIME 
INTO YOUR HOME ON... 


First Rate, Uninterrupted, 
Full-Length Motion 
Pictures On Video Tape! 


Rated: G/PG/R/X 


Now for the first time ever, you can ac- The choice of movies ranges from G 
tually program videotape entertainment through X, like everywhere else. From 
right into your own den or livingroom, kiddie matinee fare to the most current 
and it’s all made possible because ofthe adult entertainment. For further catalog 
revolutionary new invention of home information send in the coupon below. 
videocassettes that can be yours. Mail Today, Don't Delay! 

Visit our retail outlets in Houston, Texas 


If coupon is missing: Send name and address to: VIDEOCASSETTES UNLIMITED, 3224 FONDREN HOUSTON, TEXAS, 77063 
For additional information, circle No. 48 on Reader Service Card. 


eee eee MAIL COUPON TODAY! See ee eee eee 


= 
= Send to: VIDEOCASSETTES UNLIMITED = 
es . 3224 FONDREN Z 
ea \ HOUSTON, TEXAS, 77063 C 
- Yes, | am interested in having first rate motion picture video tapes delivered-to my home: - 
me MN eee ok ean ie hh ee SL ee ee PE eee oe Ee vee SERS ps Lae ey eon wee ee ees a 
= aap IRE aa gape this gy bine ig a RL ha te, ed ea ae AE Eee AO OOS Le Ee ome 2 
- ER cto: oar ei coe aches whee aie wa hie a Oe eee to DOING Wuese ¢ cle we ek ES ee LMNs yok tet CG ON ete oS ~ 
a Check My preference is for movies rated: DG OPG OR OX Deal : 
2 any square: ; sir eaier 

z Type of format: UVHS UOBeta 0%” OV-CORD inquiries invited a 
SCL LLL LL LLL LLL LLL LLL LLL LLL LLL LLL. 
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Air: Refers to broadcasting and 
transmission—to record off the air is to 
record material being transmitted. 

Audio dub: replacing the existing sound 
track with a new sound track. 

Aperture: adjustable opening that controls 
the amount of light passing through alens 
or light. Usually the size of the aperture is 
expressed as an f-stop—f-1.6, f-22, etc. 
Audio: the sound part of a program. 
Automatic gain control: an amplifier cir- 
cuit designed to provide output levels 
within avery specific range no matter what 
the levels of input are. 

Balun: an adapter to convert 300 ohm to 
75 ohm antenna input for VCRs, projection 
systems, etc. 

Beta: the ‘%-inch videocassette format 
developed by Sony. 

Break-Up: picture distortion that results in 
a totally indecipherable image that only 
lasts for a few seconds. 

Cable TV: the system whereby images are 
sent to TVs over coaxial cable (wire). 
There is usually a fee for this service. 
Cartridge: container for tape or film that 
has a single reel or endless loop. 
Cassette: container for tape or film that 
has two reels. 

Channel: a broadcast frequency usually 6 
mHz wide assigned to TV stations by the 
Federal Communications Commission. 
Color bars: the industry standard 
reference designed by the Society of Mo- 
tion Picture and Television Engineers 
(SMPTE)-to adjust equipment to match the 
levels and phasing used in making the 
Original recordings. Test bars are elec- 
tronically generated and are accompanied 
by a 1,000 Hz audio reference tone. 
Convergence: the three primary colors for 
television (red, blue, and green) overlap- 
ping perfectly to form an ideal picture. 
Crispness: the sharpness of outline of the 
television picture. 

D-c restoration: the ability of the television 
set to react to changes in brightness as 
seen by a video camera. 

Dissolve: fading to a new scene as you 
fade out the one you were shooting. 
Distortion: any electronic interference in 
video picture. 
Distribution amplifier: a piece of hardware 
that strengthens electronic video signals. 
This item is used when you take one VCR 
and play the signal from the tape on 
several television monitors. 

Dropout: a momentary absence of video 
signal on the tape caused by surface 
irregularities. Visually you'll see a horizon- 
tal streak during playback. 

Dub: to duplicate either audio or video. 
Edit: to eliminate unwanted program 
material or to rearrange the order of that 
material. 

Electron gun: an electronic device that 
continuously emits a beam of electrons 
that’s focused on the TV screen within the 
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cathode ray tube. 

Erase: to remove information from tape 
electronically. 

Fade: to bring the video picture on or off 
the screen slowly. 

Focus: to sharpen the image by adjusting 
the lens. 

F-stop: industry notation of size of aper- 
ture setting that indicates the amount of 
light passing through aperture. The 
smaller the f-number the larger the 
opening—for example, f-1.6 is a larger 
opening than f-8. 

Gain: the luminance or whiteness level of a 
video image. : 

Generation: the number of steps away 
from the original an imageis. The master’s 
the original; a dub from the master is first 
generation, etc. 

Head: electromagnetic piece of hardware 
used to convert signals on tape to either 
audio or video images. All recorders have 
heads. 

Hertz (Hz): a unit of measure on the 
microwave frequency band equal to one 
cycle per second. 

Hiss: constant noise that can be heard dur- 
ing tape playback on the high end of the 
frequency band. 

Hue (tint): the overall color impact of the 
video image. If the picture is blueish, 
greenish or reddish the hue is not adjusted 
properly. 

Hum: low-frequency noise. 

Impedance: represents the resistance 
characteristics of any electronic circuit. 
interlace: refers to a television set’s ability 
to make accurate horizontal lines with ac- 
curate spacing between them. If the in- 
terlace is good the set’s vertical detail will 
be good. 

Lens:.a device that focuses the medium 
passing through it. 

Line scan: the sweep of the electron beam 
across the picture tube. In the United 
States the broadcast standard calls for 525 
sweeps to each frame. : 
Luminance: the intensity of brightness of a 
picture tube. 

Modulation: the superimposition of one 
wave form over another. For TV broad- 
casting, video image waves, sound waves, 
etc. are modulated before they’re trans- 
mitted; then de-modulated within the TV 
set to produce the separate image and 
sound. 

Noise: in the electronic sense, refers to 
any kind of interference. 

NTSC: the National Television Standards 
Committee that established the 525 line 
scans standard. Today the abbreviation is 
used by itself to refer to the standard. 
Optical viewfinder: a mechanical device 
that enables the user to see how much pic- 
ture the camera is taking in and thereby 
frame the picture. 

Overscan: the difference in size between 
the TV picture tube and the picture it dis- 


plays. TV manufacturers deliberately 
make pictures bigger because as picture 
tubes age the size of their picture shrinks. 
Most sets overscan about 15 percent when 
new. 

PAL: stands for Phase Alternating Line 
System, which refers to the broadcast 
standard in Europe and other places. This 
standard calls for 625 line scans per frame, 
which gives the PAL picture better detail 
and resolution than the NTSC standard 
525 line scans per frame. 

Pedestal: refers to the blackness level of a 
video picture. Pedestal is the opposite of 
Gain. 

Potentiometer: an instrument used to 
measure electromotive forces. 

Primary colors: refers to the three colors 
used to make up the color television pic- 
ture: red, blue, and green. 

Preselector box: special tuner supplied by 
cable companies that adds the special 
cable channels to your TV. 

SECAM: stands for Sequential Couleur 
A’Nenoir, which is the broadcast standard 
in France and The Soviet Bloc. It’s similar 
to the PAL standard in that it also uses 625 
line scans per frame. 

Signal-to-noise ratio: a way of measuring 
how good a picture will be. The higher the 
ratio between the signal (which carries the 
picture) and the noise (picture distortion), 
the better the picture. 

Snow: one type of television 
interference—it looks like there’s a bliz- 
zard going on within the picture. 
Software: the vehicle that can carry infor- 
mation or already has information on it for 
playback. 

Switcher/Fader: a control device that per- 
mits the hook-up of morethan one camera 
into the video system. The Fader permits 
the gradual transition from one camera to 
another. 

Time shift: refers to the ability to watcha 
program at a time other than when it was 
broadcast. 

Transmissions: the broadcast of elec- 
tronic signals. 

Tuner: a device that adjusts the frequency 
range received by the TV. AIIl TVs have two 
tuners: a VHF and a UHF. 

UHF: refers to the Ultra High Frequency 
broadcast frequency band containing 
channels 14 through 83 on most TVs. 
VHF: refers to the Very High Frequency 
broadcast frequency band containing 
channels 2 through 13 on most TVs. 
VHS: the '%-inch videocassette format 
developed by Matsushita. VHS stands for 


Video Home System. 


Video: the picture portion of a broadcast. 
VTR: a videotape recorder. VTRs are 
open-reel machines that do not take 
videocassettes or cartridges. 

Y signal: a signal that’s transmitted in color 
television broadcasts that contains 
brightness and detail information. 


TDK Super Avilyn: 
The State - of - the-Ar Art i in VHS Video Cassettes. 


= see Before VHS VCR makers could introduce a machine 
== $= to record four hours of television programming, 
Insert this side into recorder 4 Do not touch the tape inside E they had to find a tape able to provide high quality 
g playback. They found it in TDK Super Avilyn: the first 
= VHS Video Cassette (aside from their own brands) 


approved by the deck makers themselves for four- 
hour use. We challenge your eyes to see the difference 
between two- and four-hour play, with TDK. A 
foremost authority on video states: “No matter how 
sophisticated the video hardware, low quality 
videotape will produce a poor quality picture...” 
(Charles Bensinger, VIDEO MAGAZINE, Fall ’78, 

pg. 41.) 


“THE FINEST YOU CAN BUY” 
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Now available in 1-2 and 2-4 hour lengths at... 
VIDEO DISTRIBUTING CO./3127 W. Virginia Avenue/Phoenix, Arizona 85009/(602) 278-8137 


TAPES and ACCESSORIES 
at VIDEO DISTRIBUTING PRICES! 


TAPE: CLEANING KIT: _ CABLE KIT: 


High Performance Video & Audio 
Patch Cable Set 


2-4 hour VHS Tape.* = 
Famous Maker Head Cleaning Kit 


A better name brand tape at Consisting of: : Beas with 2 Machines 
budget prices: $20.95 ea. or Transcribing with 2 
$199.00 per case e 3 0z. of PURE Fluorocarbon Machines 
e AmpleSupply ofSpecialCellular | * SPecify Model and Brand of 
“The Finest You Can Buy” Tape: Ean Swabs BOTH Vidco Machines 
$22.95 ea. © Special Screwdriver e Video Distributing’s Price: 


$219.00 per case e Illustrated Comprehensive $5.80/pair 


Instruction Booklet 
e Special Anti-static Cloth 
Video Distributing’s Price: $9.95 


*10 per case 


Special Christmas Bonus Gift! 


Buy 2 or more cases of the “Finest You Note: Add $1.00 Shipping and Handling for Individual Items, For a Case Lot 
Can Buy” VHS Tape, and we will or Multiple Item Order, add $2.00 for Entire Order 
purchase a one year subscription to We Accept: MasterCharge & VISA 


VIDEO MAGAZINE in your name. 


Arizona residents add 5% sales tax. 
Offer ends 12/31/78. 


VIDEO DISTRIBUTING COMPANY /3127 West Virginia Avenue/Phoenix, Arizona 85009/(602) 278-8137 


This is a real company with a warehouse, office, phone, and employees. Therefore, we guarantee your satisfaction. If within 
90 days of receipt of merchandise, you’re not completely satisfied, return it with a copy of your invoice, and we will refund your 
purchase price and shipping both ways... or, at YOUR option, replace the merchandise and pay shipping both ways. 


a Be 


Let the world know you've seen the future—wear VIDEO T-shirts and po _—s~ Please send me the following (| have indicated the number of 


carry a VIDEO tote bag! 

The T-shirts are made of first-quality 100% cotton and are available in 
men’s, women’s, and children’s sizes. The tote, made of top-quality 
heavy canvas, measures 13 x 15 x 2inches and can be used as a shoulder 
bag—perfect for carrying just about anything! 


Send to: T-Shirt/Tote 
VIDEO Magazine 
235 Park Avenue South 


New York, N.Y. 10003 
(please print clearly) 


shirts | want in the boxes under the sizes and styles! want. . .and 
the number of totes): 
Men’s T-shirt 

$7.00 each 


Women’s T-shirt 
$7.00 each 


Children’s T-shirt 
$5:00 each 


Tole Bae O TOTE BAG 
$11.00 each | have enclosed $ 


Prices: | 
| 


| 


Please add 75¢ (Quantity for my order. 
to cover postage 
and handling for each (Caution: T-shirts run a bit small, so. nlease allow for this when 
shirt or tote ordered. = ordering. New York State residents, pié_se add sales tax. Make 


checks payable to VIDEO Magazine, and please allow six weeks 
en for delivery.) 


